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Abstract

The rapid growth of the digital economy has created new income opportunities through
affiliate marketing programs while simultaneously increasing the tendency of online
consumers to engage in impulsive buying behavior. These conditions highlight the importance
of household accounting as a tool for managing family finances effectively. However, the
influence of Shopee Affiliate Program income and impulsive buying on household accounting,
as well as the role of financial behavior in strengthening these relationships, remains
underexplored. Therefore, this study aims to examine the effects of Shopee Affiliate Program
income and impulsive buying on household accounting, with financial behavior serving as a
moderating variable. This research employed a quantitative approach using a survey of 150
active Shopee affiliates in Indonesia. Data were collected through questionnaires and analyzed
using Partial Least Squares Structural Equation Modeling (PLS-SEM). The results indicate
that Shopee Affiliate Program income and impulsive buying have positive and significant
effects on household accounting. Furthermore, financial behavior positively and significantly
moderates the relationships between Shopee Affiliate Program income and household
accounting, as well as between impulsive buying and household accounting. The findings
suggest that individuals with stronger financial behavior are better able to optimize additional
income and transform impulsive buying experiences into opportunities for improving
household financial management. This study contributes to the development of the Theory of
Planned Behavior by emphasizing the role of financial behavior in enhancing household
accounting practices within the digital economy context.

Keywords: Shopee Affiliate Program Income, Impulsive Buying, Financial Behavior,
Household Accounting, Digital Economy
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INTRODUCTION

The global pandemic has significantly changed people’s behavior, particularly in the
use of digital technology for economic activities. This shift has created new opportunities for
earning income online, including through affiliate programs such as the Shopee Affiliate
Program (Kadarsih et al., 2024). This program allows individuals to earn commissions by
promoting products through digital content (Qori, 2024). Data show that Shopee is the most
preferred affiliate platform due to its product variety, competitive pricing, and attractive
promotions that build user trust.

Figure 1.
Most Preferred E-Commerce Platforms with Affiliate Programs
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The growth of affiliate programs provides flexible and accessible income
opportunities for various groups, including students and housewives (Sulthonuddin &
Rahayu, 2024). However, amid economic instability, increased income is not always
accompanied by proper financial management (Aprilia, 2020). A consumptive lifestyle and
easy access to online shopping encourage impulsive buying behavior, which can lead to
unplanned expenses and disrupt household financial stability (Dayanti, 2024).

In this context, the implementation of household accounting becomes essential to help
families manage income and expenses systematically. This includes planning, budgeting,
recording, and financial decision-making. Additionally, financial behavior plays a crucial
role in determining how individuals responsibly and effectively manage their finances in
daily life.

This study aims to analyze the effect of income from the Shopee Affiliate Program
and impulsive buying on household accounting, with financial behavior as a moderating
variable. It is expected to contribute to a better understanding of the relationship between
digital income, consumptive behavior, and household financial management, as well as to
support the development of more effective financial strategies in the digital economy era.

REVIEW OF LITERATURE
Theory of Planned Behaviour

The Theory of Planned Behavior by Ajzen (1991) explains that a person’s behavior
is influenced by their intention to perform it. This intention is shaped by three main factors:
attitude toward the behavior, subjective norms, and perceived behavioral control. Attitude
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refers to a positive or negative evaluation of a behavior, while subjective norms relate to
social influences. Perceived behavioral control reflects how capable a person feels in
performing the behavior. The theory also emphasizes that individuals tend to act rationally
by considering available information and potential consequences before making decisions.
Income

According to Azhari (2022), income is money received by individuals or businesses
as compensation for goods, services, or investments, which is used to meet daily needs.
Income plays a crucial role in maintaining household financial stability as it serves as the
primary source for fulfilling basic needs. The quality of household finances is largely
determined by how income is managed. With the growth of social media, content creators
can leverage opportunities such as affiliate programs to increase their income through
creative promotional strategies. Affiliate marketing also offers passive income opportunities
and contributes to increased sales and economic empowerment.
Affiliator

According to Husna (2023), an affiliator is an individual who promotes products or
services through digital media and earns commissions from sales generated via affiliate links.
In affiliate marketing, affiliators act as intermediaries between sellers and consumers using
platforms such as social media and e-commerce. Their main role is to create creative content,
such as videos or posts, that include purchase links. Every transaction made through these
links generates commission based on promotional performance. The success of affiliators is
also influenced by their ability to engage audiences through attractive captions and
interactions that encourage purchase interest.
Household Accounting

Household accounting is the practice of managing family finances through systematic
planning, recording, and decision-making. According to Sukrianto & Lakoro (2022), it is
essential for maintaining a balance between income and expenses and ensuring financial
sustainability. It helps families plan both short-term and long-term needs to avoid financial
problems. The three main practices include budgeting, financial recording, and decision-
making (Suarni & Sawal, 2020). Proper implementation enables families to manage finances
effectively, prevent unnecessary spending, and prepare for emergencies.
Impulsive Buying

Impulsive buying is a purchasing behavior that occurs suddenly without prior
planning, often driven by emotional urges and external stimuli such as discounts or
promotions (Pranggabayu & Andjarwati, 2022). It is characterized by quick decision-making
and a strong desire to own a product without considering the consequences. Factors such as
product attractiveness, seller responsiveness, ease of transactions, and psychological
conditions influence impulsive buying (Annisa et al., 2025). Additionally, technological
advancements and easy access to online shopping increase consumptive behavior.
Promotional strategies like discounts, free shipping, and limited-time offers further
encourage spontaneous purchases (Tumanggor et al., 2022).
Financial Behaviour

Financial behavior refers to an individual’s ability to plan, budget, manage, and
control finances effectively in daily life (Kemal et al., 2020). It reflects a person’s
responsibility in managing financial assets productively and wisely. Financial behavior is
also a combination of financial capability and psychological aspects that influence financial
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decision-making (Jamal et al., 2023). It can be seen through habits such as budgeting, paying
bills on time, and saving regularly (Jonathan & Setyawan, 2022). Thus, financial behavior
reflects how individuals regulate and control their personal finances to achieve financial
stability.
Research Framework
Figure 2.
Conceptual Framework
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RESEARCH METHOD

This research uses a quantitative approach with primary data. This study aims to
determine the household income of Shopee Affiliate Program affiliates and Impulsive buying
on household accounting with financial behaviour as a moderating variable.

The dependent variable (Y) in this study is household accounting. Household
accounting is the practice of managing household finances by applying accounting principles
(Rozzaki & Yuliati, 2022). It is measured using thirteen statement items developed by Yusri
(2023).

Financial behaviour is the moderating variable (Z) in this study. It refers to an
individual’s financial-related behavior, including financial knowledge, planning,
management, self-control, and decision-making (Fadilah & Purwanto, 2022). This variable
is measured using five statement items developed by Joo and Grable (2004), as used in Lim
and Pamungkas (2023).

The independent variable (X1) in this study is Affiliate Income from the Shopee
Affiliate Program. According to Azhari (2022), income is money received by a person or
business in return for providing goods, services, or through investment capital and is used to
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fund daily expenses. This variable is measured using developed five statement items by Yusri

(2023).

The independent variable (X2) in this study is impulsive buying, defined as
unplanned purchasing behavior driven by strong emotional urges, often accompanied by
confusion and followed by a sense of relief despite ignoring potential negative consequences
(Alitani & Alfianti, 2022). This variable is measured using four statement items developed

by Iskandar (2022).

Table 1.

Research Variables and Measurement lItems

Variable

Statements

Income

Income meets expectations and is sufficient
for daily needs

The higher a person’s income, the higher the
expenditure on non-food items (housing,
goods and services, clothing)

I will budget for future needs when my
income increases

| save for unexpected needs when my
income increases

| take on side jobs to increase my income

Impulsive buying

| feel that Shopee influences me to buy
impulsively, different from how | usually
shop

I am reminded to restock or replace
household supplies when Shopee displays
such products

| feel interested in trying new products when
| first see them on Shopee

| am encouraged to buy unplanned items
because Shopee offers discounts or special
coupons

Household Accounting

| make a monthly financial plan

I plan routine expenses (food, drinks,
electricity, transportation, etc.)

Household members must be responsible in
managing finances to achieve family
welfare

Both husband and wife have the right to
manage household finances

| record my monthly income (salary)

Trust and honesty should always be applied
in the household

In daily activities and purchasing, |
prioritize needs over wants
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| discuss financial issues with family
(spouse/children)
There is a balance between family income
and expenses
When making purchases, | take a moderate
approach (not wasteful and not overly
frugal)
| understand that financial planning aims to
avoid financial difficulties
I choose to invest in gold (not cash) for long-
term financial planning
A family needs financial planning regardless
of income level

Financial behaviour | set aside money for savings
| set aside money for retirement
| have a monthly budget
| have a plan to achieve my financial goals
| have enough money and do not have
financial problems

The variables are measured using Likert-scale statements ranging from 1 to 5, where
respondents indicate their perceptions. The scale includes: (1) strongly disagree, (2) disagree,
(3) neutral, (4) agree, and (5) strongly agree.

This study is conducted in the digital domain, particularly on social media as a
platform for the Shopee Affiliate Program, where marketing activities and interactions
between affiliates and audiences occur.

The population consists of all Shopee affiliates in Indonesia, though the exact number
is unknown. Purposive sampling is used with criteria: Indonesian citizens, active affiliates
for at least three months, and have earned income from the program. Data are collected
through an online questionnaire (Google Form).

Sample size follows Hair et al. (2021), recommending 5-10 times the number of
indicators. With 27 indicators, the minimum sample is 135 respondents. Data are analyzed
using Partial Least Squares (PLS) with SmartPLS 4.0.

RESULTS AND DISCUSSION

Original Sample Standard

- T statistics P
sample mean deviation

Relationship Between

Variables () (M) (STDEV) (|O/STDEV|) values
Affiliate Income from the
Shopee Affiliate Program
(X1) -> Household 0.259 0.267 0.063 4.122 0.000
Accounting (Y)
Impulsive Buying (X2) > 351 o344 0.080 4373 0.000

Household Accounting (YY)
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Financial Behaviour (Z) ->
House Hold Accounting (Y)
Financial Behaviour (Z) x
Affiliate Income from the
Shopee Affiliate Program 0.226 0.216 0.061 3.680 0.000

(X1) -> House Hold
Accounting (YY)
Financial Behaviour (Z) x
Impulsive Buying (X2) -> 0.250 0.231 0.104 2.415 0.016
House Hold Accounting (Y)

0.429 0.434 0.076 5.623 0.000

The Influence of Income from the Shopee Affiliate Program on Household Accounting

The results indicate that Shopee Affiliate Program income has a positive and
significant effect on Household Accounting ( = 0.259; T-statistics = 4.122; p-value = 0.000),
thus supporting H1. This finding is consistent with the Theory of Planned Behavior, which
suggests that individuals tend to act based on planned intentions and rational considerations
when making decisions (Ajzen, 1991; Pasaribu & Radikun, 2021). Income earned through
the Shopee Affiliate Program reflects individuals’ efforts to take advantage of digital
economic opportunities as an additional source of revenue, which in turn encourages more
structured household financial management. Furthermore, the Shopee Affiliate Program
provides accessible and flexible opportunities for various groups to generate additional
income without substantial capital, thereby contributing to improved household economic
well-being (Devega & Nyoto, 2024; Hamzah et al., 2023).

The increase in income generated through the Shopee Affiliate Program also
encourages individuals to be more disciplined in budgeting, recording, and controlling
household finances. This finding is supported by Sari and Ingtias (2024), who found that
additional income from the Shopee Affiliate Program helps households manage their
finances more systematically, and by Waluya et al. (2024), who reported that higher affiliate
income promotes better cash flow management. Household accounting plays a crucial role
in optimizing income utilization through budgeting and more informed financial decision-
making (Sukrianto & Lakoro, 2022; Rozzaki & Yuliati, 2022). These findings are further
supported by Kusumaningtyas and Nadhiroh (2024) and Arianti (2020), who concluded that
higher income levels tend to foster more responsible financial behavior. Therefore, the
greater the income earned from the Shopee Affiliate Program, the better the implementation
of household accounting practices.

The Influence of Impulsive Buying on Household Accounting

The results indicate that Impulsive Buying has a positive and significant effect on
Household Accounting (p = 0.351; T-statistics = 4.373; p-value = 0.000), thus supporting
H2. The coefficient value is even higher than that of Shopee Affiliate Income, suggesting
that impulsive buying contributes more strongly to the formation of household accounting
practices. This finding can be explained through the Theory of Planned Behavior, which
states that individual behavior is influenced by attitudes, subjective norms, and perceived
behavioral control (Ajzen, 1991). In this context, impulsive buying arises from emotional
urges and weak self-control in purchasing decisions (Kurniawan & Puspita, 2021). Such
behavior is generally driven by the desire for immediate gratification without considering
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long-term consequences (Pranggabayu & Andjarwati, 2022; Alitani & Alfianti, 2022).
Furthermore, various promotional features offered by e-commerce platforms, such as
discounts, flash sales, free shipping, and convenient digital payment methods, further
increase consumers’ tendency to engage in impulsive purchases (Tumanggor et al., 2022;
Ngo et al., 2024).

Although impulsive buying is often associated with negative financial consequences,
the findings of this study suggest that impulsive purchasing experiences can actually increase
individuals’ awareness of the importance of sound financial management. Unplanned
expenditures encourage individuals to become more disciplined in recording transactions,
preparing budgets, and controlling household finances as a way to prevent future financial
difficulties (Bahrah & Fachira, 2021; Dayanti, 2024). This finding is supported by
Almasyhari et al. (2024), who emphasize the importance of financial planning in controlling
consumptive behavior. In addition, household accounting serves as a strategic tool for
managing expenses, making wiser financial decisions, and maintaining household financial
stability (Sukrianto & Lakoro, 2022). Therefore, the higher the level of impulsive buying
experienced by an individual, the greater the need to implement more disciplined, structured,
and systematic household accounting practices in order to maintain financial balance within
the family (Darmawan & Gatheru, 2021; Rosadi & Andriani, 2023).

The results indicate that Financial Behavior positively and significantly moderates
the relationship between Shopee Affiliate Program Income and Household Accounting (f =
0.226; T-statistics = 3.680; p-value = 0.000), thus supporting H3. Since Financial Behavior
has a significant direct effect on Household Accounting and a significant interaction effect
with Shopee Affiliate Income, the moderating effect is classified as quasi moderation. This
finding suggests that the better an affiliate’s financial behavior, the stronger the influence of
income earned through the Shopee Affiliate Program on the quality of household financial
management. The result is consistent with the Theory of Planned Behavior, which states that
individual behavior is influenced by attitudes, subjective norms, and perceived behavioral
control (Ajzen, 1991). In this context, financial behavior reflects an individual's ability to
control and direct financial resources in a more planned and responsible manner (Ayu et al.,
2023). Furthermore, financial behavior encompasses the ability to plan, budget, manage, and
control finances, all of which serve as a foundation for effective household financial decision-
making (Kemal et al., 2020; Jonathan & Setyawan, 2022; Sina, 2020).

The moderating role of financial behavior indicates that additional income from the
Shopee Affiliate Program generates greater benefits when supported by sound financial
practices. Individuals who possess strong financial management skills are more likely to
allocate their income toward priority needs, savings, investments, and long-term financial
planning (Arianti, 2020; Hadi & Andhaniwati, 2022). This finding is further supported by
descriptive results showing that most respondents regularly prepare budgets, save money,
and establish financial goals. Previous studies have also confirmed that financial behavior
plays a crucial role in improving household financial management by enabling individuals to
make wiser and more structured financial decisions (Xu et al., 2022; Mahapatra & Mishra,
2020). Therefore, financial behavior strengthens the relationship between Shopee Affiliate
Program Income and Household Accounting, indicating that affiliates with better financial
behavior are more capable of transforming their additional income into disciplined, well-
planned, and sustainable household financial management practices (Ratnawati et al., 2023).
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The Moderating Effect of Financial Behavior on the Relationship between Shopee
Affiliate Program Income and Household Accounting

The results indicate that Financial Behavior positively and significantly moderates
the relationship between Shopee Affiliate Program Income and Household Accounting (B =
0.226; T-statistics = 3.680; p-value = 0.000), thus supporting H3. Since Financial Behavior
has a significant direct effect on Household Accounting and a significant interaction effect
with Shopee Affiliate Income, the moderating effect is classified as quasi moderation. This
finding suggests that the better an affiliate’s financial behavior, the stronger the influence of
income earned through the Shopee Affiliate Program on the quality of household financial
management. The result is consistent with the Theory of Planned Behavior, which states that
individual behavior is influenced by attitudes, subjective norms, and perceived behavioral
control (Ajzen, 1991). In this context, financial behavior reflects an individual's ability to
control and direct financial resources in a more planned and responsible manner (Ayu et al.,
2023). Furthermore, financial behavior encompasses the ability to plan, budget, manage, and
control finances, all of which serve as a foundation for effective household financial decision-
making (Kemal et al., 2020; Jonathan & Setyawan, 2022; Sina, 2020).

The moderating role of financial behavior indicates that additional income from the
Shopee Affiliate Program generates greater benefits when supported by sound financial
practices. Individuals who possess strong financial management skills are more likely to
allocate their income toward priority needs, savings, investments, and long-term financial
planning (Arianti, 2020; Hadi & Andhaniwati, 2022). This finding is further supported by
descriptive results showing that most respondents regularly prepare budgets, save money,
and establish financial goals. Previous studies have also confirmed that financial behavior
plays a crucial role in improving household financial management by enabling individuals to
make wiser and more structured financial decisions (Xu et al., 2022; Mahapatra & Mishra,
2020). Therefore, financial behavior strengthens the relationship between Shopee Affiliate
Program Income and Household Accounting, indicating that affiliates with better financial
behavior are more capable of transforming their additional income into disciplined, well-
planned, and sustainable household financial management practices (Ratnawati et al., 2023).
The Moderating Influence of Financial Behavior on the Relationship between Impulsive
Buying and Household Accounting

The results indicate that Financial Behavior positively and significantly moderates
the relationship between Impulsive Buying and Household Accounting (B = 0.250; T-
statistics = 2.415; p-value = 0.016), thus supporting H4. Since Financial Behavior has a
significant direct effect on Household Accounting and a significant interaction effect with
Impulsive Buying, the moderating effect can be classified as quasi moderation. This finding
suggests that the better an individual's financial behavior, the stronger the tendency to
implement household accounting practices as a response to impulsive purchasing
experiences. The result is consistent with the Theory of Planned Behavior, which explains
that individual behavior is influenced by attitudes, subjective norms, and perceived
behavioral control (Ajzen, 1991). In this context, impulsive buying reflects weakened self-
control, whereas sound financial behavior strengthens behavioral control, enabling
individuals to respond to impulsive expenditures through more planned and systematic
financial management practices (Pasaribu & Radikun, 2021). Furthermore, financial
behavior reflects an individual's ability to plan, budget, manage, and control financial
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resources effectively, which forms the foundation of household accounting practices (Kemal
et al., 2020; Jonathan & Setyawan, 2022).

The moderating role of financial behavior indicates that individuals with good
financial habits not only recognize the negative consequences of impulsive buying but are
also able to use such experiences as an opportunity to improve household financial
management. The concept of mental accounting suggests that financially responsible
individuals tend to separate planned and unplanned expenditures, causing impulsive
purchasing experiences to encourage stricter financial recording and budgeting practices
(Mahapatra & Mishra, 2020; Sui et al., 2021). This finding is further supported by the
characteristics of the respondents, most of whom reported regularly preparing budgets,
saving money, and establishing long-term financial goals. Previous studies have also
demonstrated that effective financial planning helps individuals control consumptive
behavior and maintain household financial stability (Hadi & Andhaniwati, 2022; Almasyhari
et al., 2024). Therefore, Financial Behavior strengthens the relationship between Impulsive
Buying and Household Accounting, indicating that individuals with stronger financial
behavior are more capable of transforming impulsive buying experiences into positive
motivation to implement more disciplined, structured, and responsible household accounting
practices through budgeting, financial recording, and expenditure control (Zulaihati &
Widyastuti, 2020; Sambharakresna & Wulandari, 2025).

CONCLUSION

This study found that Shopee Affiliate Program Income and Impulsive Buying have
positive and significant effects on Household Accounting among active Shopee affiliates in
Indonesia. Additional income earned through the Shopee Affiliate Program encourages
individuals to implement better budgeting, financial recording, and financial decision-
making practices. Similarly, impulsive buying experiences increase individuals’ awareness
of the importance of managing household finances more systematically. Furthermore,
Financial Behavior was found to positively and significantly moderate the relationships
between Shopee Affiliate Program Income and Household Accounting, as well as between
Impulsive Buying and Household Accounting. These findings contribute to the development
of the Theory of Planned Behavior by demonstrating that Financial Behavior functions as a
form of perceived behavioral control that strengthens the translation of both increased income
and consumption experiences into more effective household accounting practices. The study
also extends the household accounting literature by incorporating digital income sources and
online consumer behavior into a single conceptual framework.

From a practical perspective, the findings suggest that improving financial behavior
through budgeting, saving habits, expenditure control, and long-term financial planning can
enhance the effectiveness of household financial management in the digital economy era.
Individuals who possess stronger financial behavior are better able to optimize affiliate
income and transform impulsive buying experiences into opportunities for improving
financial discipline. For future research, scholars may explore additional variables such as
financial literacy, self-control, financial technology usage, lifestyle, or financial well-being
to further explain household accounting behavior. Future studies may also expand the
research population beyond Shopee affiliates, compare different digital income platforms, or
employ longitudinal approaches to examine changes in household financial management

The Effect of Affiliator Income from the Shopee ..... JEIS)




Indonesian Interdisciplinary Journal of Sharia Economics (I1JSE) Vol. 9. No. 2 (2026)
e-1SSN: 2621-606X Page: 14057-14070

practices over time. These directions may provide new insights into the interaction between
digital economic activities, consumer behavior, and household financial sustainability.
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