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Abstract

This study examines the influence of digitalization of the tax system, use of social
media, and hedonism culture on tax compliance of Generation Z in Indonesia.
Generation Z, born between 1996 and 2013, is a generation that grew up with
technology and has unique characteristics. A quantitative approach was used by
distributing questionnaires to 160 individual taxpayers of Generation Z who have
NPWP. Multiple linear regression analysis with IBM SPSS 25 was used to analyze the
data. The results showed that digitalization of the tax system positively impacts tax
compliance. Ease of access and transparency encourage taxpayers to be more
compliant. The use of social media also contributes to increasing tax compliance.
Social media is a means of tax information and education, creating awareness about
the importance of paying taxes. However, the hedonism culture inherent in Generation
Z can be a barrier. The tendency to prioritize pleasure can reduce the motivation to pay
taxes.

Keywords: Tax Compliance, Digitalization, Social Media, Hedonism Culture

The Influence of Digitalization of the Tax System..... iU


mailto:rahmaniasari.tri.utami-2023@feb.unair.ac.id
mailto:heru_tjaraka@feb.unair.ac.id
mailto:alfa@feb.unair.ac.id

Indonesian Interdisciplinary Journal of Sharia Economics (11JSE) Vol. 8. No. 2 (2025)
e-1SSN: 2621-606X Page: 3903-3916

INTRODUCTION

Indonesia's tax revenues have shown positive performance in the last two years,
exceeding targets in 2021 and 2022. As of August 2023, tax revenues have reached 72.58%
of the target, showing a positive trend. The 2024 tax growth projection of 10.9% is driven by
increased consumption (Purwowidhu, 2023). However, the government and tax authorities
need to understand the causes of taxpayer non-compliance to maintain the sustainability of
tax revenues. Further research is needed to identify factors that influence tax compliance and
design effective strategies to improve it (Inasius et al., 2020; Neve et al., 2021).

Several studies have shown the positive impact of digitalization on tax compliance.
Wulandari & Dasman (2023) showed that e-filing improves the invoice system and facilitates
SPT reporting, encouraging taxpayers to fulfill their tax obligations. Kurnia & Khomsiyah
(2023) also highlighted the ease of reporting SPT from home thanks to digitalization. In
addition, Darmian L (2021) found a positive effect of digital content on tax compliance.
Other studies (Aini & Nurhayati, 2022; Fitria et al., 2022; Novita & Fredica, 2023; Tambun
& Resti, 2022) also support this, showing that understanding digital media and tax
digitalization is positively correlated with taxpayer compliance. However, it should be noted
that not all forms of digitalization have the same impact. Atifa et al. (2023) found that the
use of digital financial technology had no significant effect on tax compliance. This suggests
that the effectiveness of digitalization in improving tax compliance may depend on the type
of technology and how it is implemented in the tax system.

The use of social media to consume tax news and information has added a new layer
to the question of generational differences (different levels) in the impact of news on taxpayer
compliance (Andersen et al., 2021; Wikantari, 2022). The Directorate General of Taxes is
actively utilizing social media as a means of socializing taxation to taxpayers. The content
displayed uses informal language and a user-friendly interface. The Directorate General of
Taxes can effectively engage and educate the younger generation on tax matters while
building a positive and relevant brand image (Pratama & Hartono, 2022). Studies show that
the importance of social media as a source of real-time data can help educate and socialize
regarding tax understanding (Alfreda & Witono, 2023; Kurnia & Khomsiyah, 2023; Zhang
et al., 2021). Tax social media has a positive effect on taxpayer compliance (Purwati et al.,
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2022). This is different from the research of Wardhani et al. (2020), which found that the use
of social media cannot influence the implementation of taxpayer reporting compliance.

This study will examine the effect of digitalization of the tax system, social media on
tax compliance. However, the striking difference of this study is that it uses Generation Z
respondents and hedonism culture as new variables. The influence of westernization can form
a hedonistic attitude for generation Z and even deviant attitudes such as not complying with
paying taxes (Safira et al., 2023). Factors that influence the occurrence of a hedonistic
lifestyle are external factors (cultural background, family, social environment) and internal
factors (attitudes, habits, and interests) (Indrabayu & Destiwati, 2022). The hedonistic
cultural behavior of the generation causes the availability or liquidity of finances to be
disrupted so that payment of tax obligations is ignored. (Jessica et al., 2023). The high level
of happiness from the hedonistic culture does not make individuals feel obliged to comply
with taxes (Mahmudah & Iskandar, 2018).

This study uses a quantitative method. The object of the study is Generation Z
taxpayer respondents. Generation Z was chosen as respondents because of its close
relationship with social media and hedonistic culture. In addition, Generation Z does not yet
fully understand taxation, especially regarding tax compliance (Alfreda & Witono, 2023).
Therefore, it is very interesting to explore information about taxation from Generation Z.
This study provides theoretical contributions in the form of additional literature on taxpayer
compliance of Generation Z and tax accounting science. Another contribution is to provide
information on taxpayer compliance and the benefits of tax learning through social media.
On the other hand, this study also provides practical contributions in the form of
understanding Generation Z in tax compliance, because taxpayers and companies, and users
of financial reporting can use financial reports to report taxes by utilizing tax digitalization
and social media information about taxes. Meanwhile, this study also reminds taxpayers in
reporting taxes to be careful in calculating the taxes owed because it can have an impact on

taxpayers themselves and business sustainability.
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REVIEW OF LITERATURE
Tax Compliance Theory

Many experts have created many theories about tax compliance. Allingham &
Sandmo (1972) created the Risk Aversion theory, which views tax compliance from an
economic perspective. This theory states that no taxpayer voluntarily pays taxes. As a result,
people are more likely to oppose paying taxes, or risk aversion (Allingham & Sandmo, 1972).
Digitalization of Tax System and Tax Compliance

No taxpayer voluntarily pays taxes. As a result, people are more likely to resist paying
taxes, or risk aversion (Allingham & Sandmo, 1972). They must be "forced" to comply by
using various deterrent variables, such as tax audits, sanctions or fines, penalties, and tax
rates. However, some experts turn to psychological or behavioral factors of taxpayers to
define tax compliance that will arise because of two things: the power of authority and trust
in authority (Kogler et al., 2015).
Social Media and Tax Compliance

No taxpayer voluntarily pays taxes. As a result, people are more likely to resist paying
taxes, or risk aversion (Allingham & Sandmo, 1972). They must be "forced” to comply by
using various deterrent variables, such as tax audits, sanctions or fines, penalties, and tax
rates. However, some experts turn to psychological or behavioral factors of taxpayers to
define tax compliance that will arise because of two things: the power of authority and trust
in authority (Kogler et al., 2015).
Hedonism, Culture and Tax Compliance

No taxpayer voluntarily pays taxes. As a result, people are more likely to resist paying
taxes, or risk aversion (Allingham & Sandmo, 1972). They must be "forced" to comply by
using various deterrent variables, such as tax audits, sanctions or fines, penalties, and tax
rates. However, some experts turn to psychological or behavioral factors of taxpayers to
define tax compliance that will arise because of two things: the power of authority and trust
in authority (Kogler et al., 2015).
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RESEARCH METHOD
Data

This study uses a quantitative method. The target respondents are Generation Z.
According to Schroth (2019), those born from 1997 to 2013 are called Generation Z. In
addition, this survey was conducted in the city of Surabaya. The sample selection technique
uses purposive sampling. Several respondent criteria that will be research data are as follows:
1. Respondents were born between 1997 and 2013.

2. Have a Taxpayer ldentification Number (NPWP).
3. Answer all questions asked.
Measurement of Variables

According to Night & Bananuka (2020), the digitalization of the tax system is an
online platform that allows taxpayers to access tax services via the internet. These services
include registration of tax identification numbers, filing returns and payment registration, and
requesting certificates of compliance electronically or online. The digitalization of the tax
system also refers to the ability of taxpayers to use the e-tax system. Therefore, to measure
the digitalization of the tax system, this study uses four questions with a Likert scale of one
to five.

Social media refers to social media used by the Directorate General of Taxes to assist
taxpayers. To attract taxpayers, use digital media to understand its purpose from the
information provided by the Directorate General of Taxes. This allows prospective taxpayers
to understand the general provisions of taxation payments and reporting (Kurnia &
Khomsiyah, 2023). Therefore, this study uses three questions to assess the ability of social
media.

Lifestyle is a way for someone to achieve certain goals in their environment. It seems
that students are easily influenced by other cultures. This is due to the extraordinary curiosity
that students have for new things. Therefore, Gen Z sometimes accepts foreign cultures that
are detrimental directly. Students still ignore the hedonistic lifestyle culture, which is now a
major trend. Gen Z's hedonistic behavior is very interesting because of their hedonistic

lifestyle and tendency to emerge through social interactions with others to gain happiness

The Influence of Digitalization of the Tax System..... JEElH



Indonesian Interdisciplinary Journal of Sharia Economics (11JSE) Vol. 8. No. 2 (2025)
e-1SSN: 2621-606X Page: 3903-3916

and freedom to achieve the pleasures of life (Ertina & Ibrahim, 2019; Eysenck, 2024). Thus,
five questions are used to assess the level of Gen Z hedonism.

Tax compliance is a condition where taxpayers fulfill all tax obligations and exercise
their tax rights (Nurmantu, 2005; Sudrajat & Ompusunggu, 2015). According to Night &
Bananuka (2020), voluntary and full fulfillment of tax obligations determined by law is called
tax compliance. Based on this explanation, this study uses four questions with a Likert scale
of 1-5.

Data Analysis Techniques

This study uses multiple linear regression analysis as a data analysis technique. The
statistical application used is IBM SPSS 25. Before conducting a hypothesis test, several
stages of testing must be passed, such as validity test, reliability test, classical assumption
test, termination, and t-test. Based on the selection of this analysis technique, the research
model is presented as follows:

Y=p0+p1X1+ 2X2 + f3X3 +e
Information:
Y : Tax Compliance
X1 : Digitalization of Tax System
X2 : Social media
X3 : Gen Z Hedonism Traits

RESULTS AND DISCUSSION
Research Sample

The survey conducted in Surabaya is the subject of this study. Gen Z who have NPWP
are the target. The researcher sent 200 questionnaires, but only 160 were filled out completely
after being sent. Therefore, the sample of this study consists of 160 questionnaires. The

demographic sample of the study is as follows:

Table 1.
Respondent Demographics
Information Amount
Total distribution of questionnaires 200
Not filled in completely 40
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Total Sample

Gender

Man

Woman

Knowledge

Don't understand taxes
Have you heard and know?
Understand

160

98
62

20
o4
86

Validity and Reliability Test

Before conducting data analysis, the data collected from the questionnaire must be

tested to ensure that they are valid and reliable. All questions are considered valid because

the results of the validity test in Table 2 show that all questions have an alpha value of <0.05.
In contrast, KP gets a reliability value of 0.805, DSP 0.821, SOSMED 0.826, and HEDON
0.760. Based on this test, the research data used are valid and reliable, which means they are

worthy of further testing. For example, table 2 will be shown:

Table 2.
Validity and Reliability Test
Variables Question Validity Reliability
Digitalization DSP1 0.759** 0.821
Taxati
on System
DSP2 0.813**
DSP3 0.835**
DSP4 0.844**
Social media SOSMED1 0.819** 0.826
SOSMED2 0.800**
SOSMED3 0.782**
Hedonistic Nature HEDON1 0.585** 0.760
HEDON?2 0.741**
HEDONS3 0.748**
HEDON4 0.650**
HEDONS5 0.539**
Tax Compliance KP1 0.819** 0.805
KP2 0.752**
KP3 0.822**
KP4 0.690**

Note: ** is significance < 0.05
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Classical Assumption Test

According to Ghozali (2018), the classical assumption test is a combination of four
tests: heteroscedasticity, multicollinearity, normality, and autocorrelation. All classical
assumption tests are presented in Table 3. According to the Kolmogorov-Smirnov value, the
normality test shows that the model is normally distributed, with a significance of 0.352
above 0.05. For the heteroscedasticity test, the total significance value for each variable is
greater than alpha, indicating that the model is not affected by homogeneity. The tolerance
and VIF values are taken into account in the multicollinearity test. According to Table 3, if
the tolerance value of each variable is greater than 0.1 and the VIF value is greater than 1,
then the model does not show multicollinearity. The last autocorrelation test uses the Durbin-
Watson value. The Durbin-Watson value should be around 2 to -2, according to Ghozali
(2018). The test results show that the value is 1.854. Therefore, the hypothesis test can be
carried out because all classical assumption tests have been met.
Hypothesis Test (t-test)

The results of partial testing (t-test) and hypothesis answers are presented in Table 3.
The test results in Table 3 show that X1 has a significance of 0.018 with a t count of 2.381,
which indicates that the Digitalization of the Tax System has a significant positive effect on
tax compliance. X2 has a significance of 0.000 with a t count of 5.615, which indicates that
social media has a significant positive effect on tax compliance. Finally, X3 has a
significance of 0.016 with a t count of -2.433, which indicates that Table 3 shows the results
of the t-test:

Table 3.
Multiple Linear Regression Test Results

Variables Heteroscedasticity t Significance  Tolerance VIF

X1 0.813 2,381 0.018 0.887 1,127

X2 0.071 5,615 0,000 0.882 1,134

X3 0.068 -2,433 0.016 0.906 1,104
Kolmogorov- 0.352

Smirnov

Durbin-watson 1,854
F 14,267
R2 0.215
Adj, R2 0.200
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Digitalization of the Tax System and Tax Compliance

The results of this study prove that the digitalization of the tax system has a significant
positive impact on increasing tax compliance. This is indicated by the significance value
which is below the alpha limit, which confirms the acceptance of the first hypothesis in this
study.

This finding is in line with various previous studies that also show a positive
relationship between the digitalization of the tax system and tax compliance. Fanea-lvanovici
et al. (2019) and Tambun & Resti (2022) have emphasized that digitalization plays an
important role in encouraging taxpayer compliance. Sudrajat & Ompusunggu (2015) further
strengthen this argument by stating that the use of information technology contributes to
increasing tax compliance. In addition, Hakki & Surjadi (2016) found that tax digitalization
can increase taxpayers' desire to remain compliant in fulfilling their tax obligations.

This finding is in line with the tax compliance theory, which states that there are
various ways to improve tax compliance, one of which is by increasing the ease of paying
taxes. In this context, the Directorate General of Taxes (DGT) has provided various facilities
to make it easier for Generation Z to pay taxes through the digitalization of the tax system.

Generation Z, known for its attachment to technology and intensive use of mobile
devices, is greatly helped by the digitalization of the tax system. Ease of access and payment
of taxes through digital platforms is in line with the preferences of this generation. The
digitalization of the tax system eliminates bureaucratic obstacles and complexities that
previous generations may have experienced, thus encouraging Generation Z to be more
compliant in paying taxes.

Thus, the digitalization of the tax system not only acts as a tool to improve the
efficiency of tax administration, but also as a catalyst in improving tax compliance, especially
among generation Z. The convenience, accessibility, and transparency offered by the digital
tax system contribute to the formation of better awareness and understanding of tax

obligations, which ultimately drives an increase in overall tax compliance.
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Social Media and Tax Compliance

Based on the regression results, this study proves that social media can increase tax
compliance. This result is proven by a significance value of less than 5% with a positive t
count. So, the second hypothesis is also successfully proven.

This finding is in line with research by Onu & Oats (2018), that social media increases
taxpayers' desire to pay taxes. Research by Monrroy et al. (2023) continued that influencers
on social media also increase tax compliance. Finally, Di Gioacchino & Fichera (2022) said
that social media is the most appropriate media to increase tax compliance for generation z.

From the perspective of compliance theory, information plays an important role in
increasing a person's willingness to pay taxes. In addition, actors or people who are admired
on social media also play an important role in tax compliance as stated by Di Gioacchino &
Fichera (2022). Social media is like a second world for generation z, therefore, counseling
on tax compliance becomes effective when using social media. The Directorate General of
Taxes can also take advantage of this to increase tax compliance among generation z.
Hedonistic Behavior and Tax Compliance

This study found that hedonistic behavior shown by Generation Z has a negative
impact on tax compliance. This result is reinforced by the regression analysis that the
significance value of hedonistic behavior is below 0.05 with a negative t count, meaning that
there is a significant negative relationship. Based on this consideration, the third hypothesis
is proven.

This result is in line with research by Balconi et al. (2019), that hedonism plays an
important role in tax compliance. Lubian & Zarri (2011) said that high hedonism makes
taxpayers tend to avoid paying taxes. Thus, Generation Z, who have high hedonism, can
reduce the desire to comply with paying taxes.

Tax compliance theory states that desire and morality are determining factors in
whether taxpayers are compliant or not. Therefore, the hedonistic nature of Generation Z
plays an important role in their desire to pay taxes. In accordance with the current
phenomenon, Generation Z tends to live hedonistically so that the desire to pay taxes

decreases. This is due to the happiness that is taken away when they pay taxes.
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CONCLUSION

This study focuses on exploring the factors that influence tax compliance among
Generation Z, taking place in the city of Surabaya. A total of 160 Generation Z individuals
participated in this empirical test, providing a strong foundation for drawing meaningful
conclusions.

The research results reveal three main findings that provide new insights into the
dynamics of taxation in the digital era. First, the digitalization of the tax system has been
shown to have a significant positive impact on tax compliance among Generation Z. The ease
of access, transparency, and efficiency offered by digital platforms encourage active
participation in fulfilling tax obligations.

Second, social media has emerged as an influential tool in increasing Generation Z’s
awareness and understanding of the importance of tax compliance. Information disseminated
through these platforms, both from official sources and from conversations between users,
forms a positive perception of taxes and their contribution to national development.

However, the third finding highlights a challenge that needs to be addressed. The
hedonistic nature often associated with Generation Z was identified as a factor that could
hinder tax compliance. The tendency to prioritize fulfilling personal desires and a
consumptive lifestyle can reduce the motivation to set aside a portion of income for taxes.

Overall, this study provides valuable empirical evidence on the complexity of the tax
behavior of Generation Z in Surabaya. These findings can be the basis for formulating more
effective strategies to improve tax compliance among the younger generation, by utilizing
the potential of digitalization and social media and overcoming the challenges posed by

hedonism.

REFERENCES

Aini, N., & Nurhayati, N. (2022). Pengaruh Kebijakan Insentif Pajak Penghasilan bagi
UMKM dan Digitalisasi Pajak terhadap Kepatuhan Wajib Pajak. Bandung
Conference Series: Accountancy, 2(1), 341-346.
https://doi.org/10.29313/bcsa.v2il1.1581

Alfreda, E., & Witono, A. (2023). Strategi Komunikasi Humas DJP dalam Mengedukasi
Perpajakan Pada Generasi Z Melalui Tiktok. Cakrawala Repositori IMWI, 5(2),
458-470. https://doi.org/10.52851/cakrawala.v5i2.141

Allingham, M. G., & Sandmo, A. (1972). INCOME TAX EVASION: A THEORETICAL

The Influence of Digitalization of the Tax System..... JRENK]



https://doi.org/10.29313/bcsa.v2i1.1581
https://doi.org/10.52851/cakrawala.v5i2.141

Indonesian Interdisciplinary Journal of Sharia Economics (11JSE) Vol. 8. No. 2 (2025)
e-1SSN: 2621-606X Page: 3903-3916

ANALYSIS. Journal of Public Economics, 1, 323-338.
Andersen, K., Ohme, J, Is, C. B,, Is, M. J. B., Albzk, E., & Is, C. de V. (2021).
Generational Gaps in Political Media Use and Civic Engagement. In Jurnal Sains

dan Seni ITS (\Vol. 6, Issue 1). Routledge.
http://repositorio.unan.edu.ni/2986/1/5624.pdf%0Ahttp://fiskal.kemenkeu.go.id/ejou
m

al%0ANhttp://dx.doi.org/10.1016/j.cirp.2016.06.001%0Ahttp://dx.doi.org/10.1016/j.p
owtec.2016.12.055%0Ahttps://doi.org/10.1016/j.ijfatigue.2019.02.006%0Ahttps://do
i.org/ 10.1

Atifa, N., Afifudin, & Anwar, S. A. (2023). Pengaruh Literasi Pajak, Sosialisasi Perpajakan,
dan Pemanfaatan Financial Technology Terhadap Kepatuhan Wajib Pajak Dimana
Digitalisasi Perpajakan Sebagai Variabel Moderasi. Jurnal limiah Riset Akuntansi,
12(02), 691-700.

Balconi, M., Crivelli, D., Castiglioni, C., & Lozza, E. (2019). Social frame and tax
compliance modulate electrophysiological and autonomic responses following tax-
related decisions. Scientific Reports, 9(1), 1-8. https://doi.org/10.1038/s41598-019-
41156-7

Darmian L, N. (2021). Optimalisasi Edukasi Perpajakan Melalui Konten Digital Sebagai
Upaya Peningkatan Kepatuhan Wajib Pajak. Jurnal Literasi Akuntansi, 1(1), 75-82.
https://doi.org/10.55587/jla.v1il.1

Di Gioacchino, D., & Fichera, D. (2022). Tax evasion and social reputation: The role of
influencers in a social network. Metroeconomica, 73(4), 1048-1069.
https://doi.org/10.1111/meca.12391

Ertina, S., & lbrahim, A. S. (2019). The Students’ Hedonism Lifestyle. Advances in Social
Science, Education and Humanities Research (ASSEHR), 304(Acpch 2018), 122—
126. https://doi.org/10.2991/acpch-18.2019.31

Eysenck, M. W. (2024). Happiness in Society. Happiness, 4, 63-77.
https://doi.org/10.4324/9781003471394-5

Fanea-Ivanovici, M., Musetescu, R. C., Pana, M. C., & Voicu, C. (2019). Fighting
corruption and enhancing tax compliance through digitization: Achieving
sustainable development in Romania. Sustainability (Switzerland), 11(5), 1-24.
https://doi.org/10.3390/su11051480

Fitria, R., Fionasari, D., & Sari, D. P. P. (2022). Pengaruh Kebijakan Insentif Pajak,
Digitalisasi Pajak dan Sanksi Pajak Terhadap Kepatuhan Wajib Pajak UMKM.
Jurnal TAKP: Jurnal Inovasi Akuntansi Keuangan & Perpajakan, 3(2), 139.
https://doi.org/10.35314/iakp.v3i2.2945

Ghozali, 1. (2018). Analisis Multivariate SPSS (9th ed.). Badan Penerbit Universitas
Diponegoro.

Hakki, W. T., & Surjadi, M. (2016). Pengaruh Moral Pajak dan Etika TerhadapaKepatuhan
Wajib Pajak UMKM dengan Peran Sistem DigitalisasiPajak sebagai Pemoderasi saat
Era New Normal Pandemik Covid-19. Jurnal Analisa Akuntansi Dan Perpajakan,
7(2), 1-23.

Inasius, F., Darijanto, G., Gani, E., & Soepriyanto, G. (2020). Tax Compliance After the
Implementation of Tax Amnesty in Indonesia. SAGE Open, 10(4).
https://doi.org/10.1177/2158244020968793

The Influence of Digitalization of the Tax System..... JRENE]



http://fiskal.kemenkeu.go.id/ejourn
http://fiskal.kemenkeu.go.id/ejourn
http://fiskal.kemenkeu.go.id/ejourn
http://dx.doi.org/10.1016/j.pow
http://dx.doi.org/10.1016/j.pow
http://dx.doi.org/10.1016/j.pow
https://doi.org/10.1038/s41598-019-%2041156-7
https://doi.org/10.1038/s41598-019-%2041156-7
https://doi.org/10.55587/jla.v1i1.1
https://doi.org/10.1111/meca.12391
https://doi.org/10.2991/acpch-18.2019.31
https://doi.org/10.3390/su11051480
https://doi.org/10.35314/iakp.v3i2.2945
https://doi.org/10.1177/2158244020968793

Indonesian Interdisciplinary Journal of Sharia Economics (11JSE) Vol. 8. No. 2 (2025)
e-1SSN: 2621-606X Page: 3903-3916

Indrabayu, A., & Destiwati, R. (2022). The Influence Of Intrapersonal Communication And
Fear Of Missing Out On Hedonism In Generation Z In Denpasar Pengaruh
Komunikasi Intrapersonal Dan Fear Of Missing Out Terhadap Hedonisme Pada
Generasi Z Di Denpasar. Management Studies and Entrepreneurship Journal, 3(4),
2169-2175. http://journal.yrpipku.com/index.php/msej

Jessica, V., Yulfiswandi, Kristina, Sherry, & Angelina, S. (2023). Perilaku Manajemen
Keuangan Pada Generasi Z 9(2), 174—
186. https://doi.org/10.55210/igtishodiyah.v9i2.1114

Kogler, C., Muehlbacher, S., & Kirchler, E. (2015). Testing the “slippery slope framework”
among self-employed taxpayers. Economics of Governance, 16(2), 125-142.
https://doi.org/10.1007/s10101-015-0158-9

Kurnia, E., & Khomsiyah. (2023). Understanding Gen Z Tax Compliance Behaviour. Jurnal
Bisnis Dan Akuntansi, 25(2), 351-366. http://jurnaltsm.id/index.php/JBA

Lubian, D., & Zarri, L. (2011). Happiness and tax morale: An empirical analysis. Journal of
Economic Behavior & Organization, 80(2), 223~
243. https://doi.org/10.1016/j.jeb0.2011.03.009

Mahmudah, M., & Iskandar, D. D. (2018). Analisis Dampak Tax Morale Terhadap
Kepatuhan Pajak UMKM: Studi Kasus Kota Semarang. Jurnal Dinamika Ekonomi
Pembangunan, 1(1), 14. https://doi.org/10.14710/jdep.1.1.14-32

Monrroy, K. Y. M., Moreno-Leyva, N. R., Santander, K., Salinas, S. E., & Sanchez-Garcés,
J. (2023). Proposal of a guide for the interpretation, simplification of the regulatory
process and good tax compliance, case of digital taxpayers, influencers. PLoS ONE,
18(6 JUNE), 1-13. https://doi.org/10.1371/journal.pone.0286617

Neve, J.-E. De, Clement Imbert, J., Spinnewijn, T., & Luts, T. & M. (2021). How to Improve
Tax Compliance? Evidence from Population- wide Experiments in Belgium Jan-
Emmanuel.  Journal of  Political  Economy, 129(5), 1425-1463.
https://doi.org/https://doi.org/10.1086/713096

Night, S., & Bananuka, J. (2020). The mediating role of adoption of an electronic tax system
in the relationship between attitude towards electronic tax system and tax
compliance. Journal of Economics, Finance and Administrative Science, 25(49),
73-88. https://doi.org/10.1108/JEFAS-07-2018-0066

Novita & Fredica. (2023). Pengaruh Pemahaman Regulasi, Digitalisasi Dan Program
Pengungkapan Sukarela Terhadap Tingkat Kepatuhan Wajib Pajak Orang Pribadi D.
Jurnal Riset Akuntansi, 13(1), 2443-0641.

Nurmantu, S. (2005). Pengantar Perpajakan. Granit.

Onu, D., & Oats, L. (2018). Tax Talk: An Exploration of Online Discussions Among
Taxpayers. Journal of Business Ethics, 149(4), 931-944.
https://doi.org/10.1007/s10551-016-3032-y

Pratama, N. C. A., & Hartono, S. (2022). Tinjuan Prosedur Operasional Media Sosial
Direktorat Jenderal Pajak Dalam Rangka Edukasi Perpajakan. JURNAL PAJAK
INDONESIA (Indonesian Tax  Review), 6(2S), 472-487.
https://doi.org/10.31092/]pi.v6i2s.1856

Purwati, N., Probowulan, D., & Zulkarnnaeni, A. S. (2022). Dampak Sosialisasi Insentif
Pajak Kendaraan Bermotor Terhadap Kepatuhan Wajib Pajak Di Kabupaten Jember.
Borobudur Accounting Review, 2(2), 94-108. https://doi.org/10.31603/bacr.7548

The Influence of Digitalization of the Tax System..... JRENE]


http://journal.yrpipku.com/index.php/msej
https://doi.org/10.55210/iqtishodiyah.v9i2.1114
https://doi.org/10.1007/s10101-015-0158-9
http://jurnaltsm.id/index.php/JBA
https://doi.org/10.1016/j.jebo.2011.03.009
https://doi.org/10.14710/jdep.1.1.14-32
https://doi.org/10.1371/journal.pone.0286617
https://doi.org/https:/doi.org/10.1086/713096
https://doi.org/10.1108/JEFAS-07-2018-0066
https://doi.org/10.1007/s10551-016-3032-y
https://doi.org/10.31092/jpi.v6i2s.1856
https://doi.org/10.31603/bacr.7548

Indonesian Interdisciplinary Journal of Sharia Economics (11JSE) Vol. 8. No. 2 (2025)
e-1SSN: 2621-606X Page: 3903-3916

Purwowidhu, C. (2023). Optimalkan Penerimaan Pajak 2024, DJP Tempuh Langkah Ini. In
Media keuangan kemenkeu.
https://mediakeuangan.kemenkeu.go.id/article/show/optimalkan-penerimaan-pajak-
2024-djp-tempuh-langkah-ini

Safira, fatya D., Budiyanti, N., Darmawan, I. D., Salsabil, Ni. S., & Alfiatunnisa, N. (2023).
Dampak Westernisasi Budaya Asing Terhadap Gaya Hidup Generasi Z Berdasarkan
Perspektif Islam. NAZHARAT: Jurnal Kebudayaan, 29(01), 34-54.

Schroth, H. (2019). Are you ready for gen Z in the workplace? California Management
Review, 61(3), 5-18. https://doi.org/10.1177/0008125619841006

Sudrajat, A., & Ompusunggu, A. P. (2015). Pemanfaatan teknologi Informasi, Sosialisasi
Pajak, Pengetahuan Perpajakan, dan Kepatuhan Pajak. Jurnal Riset Akuntansi &
Perpajakan (JRAP), 2(02), 193-202. https://doi.org/10.35838/jrap.v2i02.110

Tambun, S., & Resti, R. R. (2022). Dampak Tax Planning dan Digitalisasi Layanan Pajak
terhadap Kepatuhan Wajib Pajak dimoderasi oleh Nasionalisme. Owner, 6(3), 3015—
3026. https://doi.org/10.33395/owner.v6i3.909

Wardhani, C. A. A., Kristina, S., & Adi, P. H. (2020). Pengaruh Penerapan E-filing terhadap
Kepatuhan Pelaporan Wajib Pajak dengan Media Sosial sebagai Variabel Moderasi.
Permana: Jurnal Perpajakan, Manajemen, Dan Akuntansi, 12(2), 121-136.
https://doi.org/10.24905/permana.v12i2.102

Wikantari, M. (2022). The Effect of Social Media Marketing on Purchase Decisions
Moderated by Product Quality. Indonesian Interdisciplinary Journal of Sharia
Economics (I1JSE), 5(2), 672-686. https://doi.org/10.31538/iijse.v5i2.2149

Wulandari, D. S., & Dasman, S. (2023). Taxpayer Compliance: The Role of Taxation
Digitalization System and Technology Acceptance Model (TAM) with Internet
Understanding as a Mediating Variable. East Asian Journal of Multidisciplinary
Research, 2(6), 2385-2396. https://doi.org/10.55927/eajmr.v2i6.4653

Zhang, Y., Abbas, M., & Igbal, W. (2021). Analyzing sentiments and attitudes toward
carbon taxation in Europe, USA, South Africa, Canada and Australia. Sustainable
Production and Consumption, 28, 241-253.
https://doi.org/10.1016/j.spc.2021.04.010.

The Influence of Digitalization of the Tax System..... JEENE


https://doi.org/10.1177/0008125619841006
https://doi.org/10.35838/jrap.v2i02.110
https://doi.org/10.33395/owner.v6i3.909
https://doi.org/10.24905/permana.v12i2.102
https://doi.org/10.31538/iijse.v5i2.2149
https://doi.org/10.55927/eajmr.v2i6.4653
https://doi.org/10.1016/j.spc.2021.04.010

