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Abstract

Basic education serves as a crucial foundation in shaping an individual's mindset and
character. The demographic bonus in Indonesia presents an opportunity for schools to
compete as the preferred choice for parents and students. The rapid development of
technology and easy access to learning resources encourage schools to reassess their
position in the eyes of parents. The phenomenon of school selection has become
increasingly complex, influenced by perceptions of educational quality, educational
costs, and the school's image within the community. This study aims to analyze the
influence of Educational Quality and Educational Costs on School Selection
Decisions, with School Image as a mediating variable. This research employs a
quantitative method with primary data obtained through questionnaires distributed to
532 parents of students at SD Citra Bangsa School. Using the Slovin formula, a sample
of 229 respondents was obtained. The data were analyzed using Partial Least Squares-
Structural Equation Modeling (PLS-SEM) with the Smart PLS 3.0 application. The
results show that Educational Quality has a positive and significant effect on School
Image and School Selection Decisions. Additionally, Educational Costs have a
positive and significant effect on School Image and School Selection Decisions.
School Image also has a positive and significant influence on School Selection
Decisions. Furthermore, both Educational Quality and Educational Costs have a
positive and significant impact on School Selection Decisions through School Image
as a mediating variable. These findings highlight the importance of educational quality
and educational costs in influencing parents' decisions when choosing schools for their
children.

Keywords: Educational Cost, Educational Quality, School Image, School Selection
Decisions
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INTRODUCTION

Since 2012 Indonesia has received a demographic bonus and this is expected to last
until 2035. By reflecting on the successful experiences of countries that have managed to
optimize the demographic bonus conditions such as China, South Korea, Japan, and
Singapore, we should be able to learn some important points as evaluation material, including
prioritizing improvements in the fields of education and health, opening and expanding
employment so as to absorb work participation, planning for early aging conditions, and
striving for equitable distribution of population throughout the region. (Kominfo, 2014).
Education itself is considered a primary need by the government. This can be seen from the
government's efforts as stated in Law No. 20 of 2003 concerning SIDIKNAS. In the Law, it
is clearly written that education is expected to develop students or learners in order to have a
religious spiritual foundation, be able to control themselves, have a personality, intelligence,
noble character, and have the skills needed both by themselves, the community and the nation
and state. In order to have the above abilities, quality education is needed. According to
Alifah (2021), there are facts that state that the quality of education has a significant impact
on the quality of graduates. Therefore, parents prioritize high-quality education for their
children. Elementary school education is a very important stage in a child's life. Elementary
school education is the foundation not only of knowledge but also of a child's character that
must be considered

There are various factors that parents will consider when choosing a school for their
child. Zainurin (2011) mentions that parents generally consider the benefits they want to get,
how their children can excel in the future, and the school fees to be incurred as important
determining factors in terms of school selection. McDaniel (2006) suggests that the decision-
making process of choosing a school includes a long process consisting of exploring and
evaluating the child's needs, gathering or searching for information to fulfill these needs and
comparing all available options for the most suitable results.

SD Citra Bangsa. SD Citra Bangsa is an elementary school located in Tangerang City,
Banten. This year, SD Citra Bangsa has just entered its 16th year. Citra Bangsa Elementary
School offers a variety of advantages, including being a trilingual school (English and

Mandarin). The choice of English and Mandarin as the language of instruction in addition to
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Indonesian is a concrete manifestation of the school's vision to have a global outlook. The
background of this study is to analyze the various factors that influence school selection
decisions at SD Citra Bangsa. Specifically, this study aims to analyze the effect of education
quality on school selection decisions, as well as the effect of education costs on these
decisions. In addition, this study also aims to examine how school image affects school
selection decisions, as well as how education quality and cost affect school image.
Furthermore, this study will explore the role of school image as a mediating variable in the
relationship between education quality and school selection decisions, as well as between
tuition fees and school selection decisions. Finally, this study also seeks to analyze the
simultaneous effect of education quality, tuition fees, and school image on school selection

decisions at SD Citra Bangsa.

REVIEW OF LITERATURE

Research by (Putra et al., 2022.) with the title “The effect of location, price perception
and school image on the decision of parents of students to choose educational services at
Jambe Agung Batubulan Elementary School”. In the study, it was concluded that both
location, price perception and school image had a positive and significant effect on the
decisions of parents of students. In research written by Rosha et al. (2017.) with the title
“Factors that influence parents in making decisions to choose Al-Azhar 32 Padang Islamic
Elementary School” aims to analyze the influence of: teaching quality, teacher quality, school
location, religion, school facilities, school image, school fees, school environment, and
school security on parents' decision making in choosing elementary schools. From the results
of the study, it is found that the factors that significantly influence parents in choosing SDIA
32 Padang are teaching quality, religion, school image, and school fees. Several other
variables such as teacher quality, school location, school facilities, school environment, and
school safety did not have a significant influence on school selection decisions. The quality
of education refers to how educational institutions, especially elementary schools, can
provide maximum and effective learning, helping students develop both academics and
character. Research by Sudiantini. D, et al. (2023) entitled “The relationship between service

quality, school image, student loyalty and school choice decisions” found a positive
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relationship between service quality and student guardian loyalty. There is a positive
relationship between school image and student guardian loyalty. Service quality and school
image are positively and significantly connected to the selection decision by parents. parents'
decision to choose. Loyalty also has a positive relationship with school selection decisions.

Quality in the context of “educational outcomes” can be interpreted as achievements
achieved by schools for a certain period of time. Achievements and achievements can be in
the form of academic and non-academic ability test results, academic such as daily tests and
summative tests per semester, while achievements in the non-academic field can be in the
form of sports, arts and skills both soft skills and hard skills. Even school achievements may
not be academic achievements but in the form of creating conducive conditions such as an
atmosphere of discipline, mutual respect, intimacy and cleanliness. (Riyuzen Praja Tuala, et
al 2018). According to Mulyadi (2007: 4) Cost (cost) is cash or cash equivalent value
sacrificed to obtain expected goods and services. Still according to Mulyadi (2007: 6), a cost
can arise due to the sacrifice of resources (natural, physical, human, etc.) used in providing
products/services to meet certain customer needs. Meanwhile, according to Hansen and
Mowen (2004: 40) costs are defined as cash or cash equivalent values sacrificed to obtain
goods or services that are expected to provide current or future benefits to the organization.

Although the title of the variable used is school image, however, the theory taken in
this study refers to brand image theory. According to the definition of brand image proposed
by Kotler and Keller (2009: 403) as written by Kurniawati, Suharyono, and Kusumawati
(2014) in their journal, brand image is defined as a perception formed and believed by
consumers. These formed perceptions are embedded in consumers' memories, so that when
consumers hear the brand, they can associate the brand with the kesna in their memory.

The theory of purchasing decisions, referring to purchasing decisions for school
selection, proposed by Kotler (2014: 184) considers that consumer purchasing decisions are
the final decisions of individuals and households who buy goods and services for personal
consumption. Purchasing decisions are interpreted as a series of processes ranging from
choosing, buying, and using goods, services, ideas, or experiences to fulfill needs and desires.
Meanwhile, according to (Susanto, 2014: 4) purchasing decisions are a process where

consumers go through certain stages to purchase a product.
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RESEARCH METHOD

This research has a quantitative approach with statistical analysis of data using the
SEM-PLS method. Explained according to Sugiyono (2017: 14), what is meant by a
quantitative approach is a type of research based on the philosophy of positivism, used to
investigate certain populations or samples using random sampling techniques, and collect
data using instruments and analyze data with statistical methods. With this approach, the
researcher will collect data from a number of parent respondents ranging from grade 1 to
grade 6 of SD Citra Bangsa using a specially designed questionnaire using a Likert rating
scale of 1 to 5. Furthermore, the data can be statistically analyzed to identify the relationship
between these variables, including direct and indirect effects (through school image) on
school selection decisions. Thus, the quantitative approach will assist researchers in
generating a deeper understanding of how education quality, tuition fees and school image

contribute to school selection decisions at SD Citra Bangsa.

Education Quality
(X1)

School Choosing
Decision
(Y)

H& j
Figure 1.

Conceptual Frameworks
The population of this study is all parents of students of SD Citra Bangsa School

School Image

(Z)

Tuition Fees
(X2)

Tangerang, starting from grade 1 to grade 6 in the 2024-2025 school year, where a total
number is 532 respondents. The subjects of this study were all parents of students of SD Citra
Bangsa School Tangerang, where this sampling research was conducted from November 05",
2024, to November 30", 2024.

RESULTS AND DISCUSSION
Citra Bangsa School Tangerang is one of the educational institutions located in the

Tangerang area. In its development, this school is known as a quality school, especially in
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the academic field. In accordance with its motto, “Knowledge is Power”, this school
combines the national curriculum with innovative and applicable learning approaches.
Supported by adequate facilities and infrastructure as well as professional educators, Citra
Bangsa School focuses on forming a logical and critical mindset. Citra Bangsa School has
successfully created a positive reputation among the community. The school's image is
strengthened by its success in producing graduates who excel both academically and non-
academically. The school's students are often proven to be medalists in various competitions,
both academic and non-academic. In addition, the competitive tuition fee policy is also an
attraction for prospective parents. In this context, school image is an important factor that
influences parents' decision to choose Citra Bangsa School as an educational institution for
their children.

The bootstrapping test is a statistical technique used to test hypotheses in research
models with a resampling approach. In this study, bootstrapping was used to test the effect
of education quality variables and tuition fees on school selection decisions, either directly
or through the mediation of school image.

Table 1.
Hypothesis Test Result
Original  Sample Standard T Statistics
Sample Mean Deviation (|O/STDE P Values

©) (M) (STDEV) \Y%))
School Quality —
0.753 0.751 0.073 10.288 0.000
School Image
Education Quality —
School Choosing 0.741 0.736 0.077 9.651 0.000
Decision
Tuition Fees = 0177  0.180 0.077 2.996 0.003
School Image
Tuition Fees —
School Choosing 0.143 0.142 0.049 2.860 0.004
Decision
School Image —
School Choosing 0.199 0.205 0.061 3.270 0.001
Decision
Education Quality —
School Image — 0150  0.153 0.047 3.179 0.001

School Choosing
Decision
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Original  Sample Standard T Statistics
Sample Mean Deviation (|O/STDE P Values
©) (M) (STDEV) \Y%))

Tuition Fees —

School Image —

School Choosing
Decision

0.115 0.116 0.017 2.483 0.007

Source: Primary Data (2024)
Based on the results of the analysis, it was found that the quality of education has a

positive and significant influence on school image with a t-value of 10.288, which is greater
than 1.96, and a p-value of 0.000, which is smaller than 0.05. In addition, education quality
also has a positive and significant effect on school selection decisions with a t-value of 9.651
> 1.96 and a p-value of 0.000 < 0.05. Tuition fees also showed a positive and significant
influence on school image, as indicated by a t-value of 2.996 > 1.96 and a p-value of 0.003
< 0.05. The same also applies to the relationship between tuition fees and school selection
decisions, with a t-value of 2.860 > 1.96 and a p-value of 0.004 < 0.05. The school image
itself is proven to have a positive and significant effect on school selection decisions, with a
t-value of 3.270 > 1.96 and a p-value of 0.001 < 0.05. In addition, education quality also has
a positive and significant effect on school selection decisions through school image as a
mediating variable, with a t-value of 3.179 > 1.96 and a p-value of 0.001 < 0.05. Similarly,
tuition fees have a positive and significant effect on school selection decisions through school
image, as indicated by a t-value of 2.483 > 1.96 and a p-value of 0.007 < 0.05. These results
indicate that education quality, tuition fees, and school image have an important role in
influencing school selection decisions at SD Citra Bangsa.

Education quality has a positive and significant effect on school image. This means
that the higher the quality of education perceived by parents, the better the school image in
their eyes. The quality of education that includes aspects such as the indicators used, including
teacher competence, curriculum relevance, learning methods, student learning outcomes, and
facilities and infrastructure, plays an important role in shaping community perceptions of
schools. These findings are in line with previous research by Rosha et al. (2017), which
showed that teaching quality and school image are significant factors in influencing parents'
perceptions. This is also supported by the views of Edward & Sallis (2004), who state that
education quality includes process and outcome components, such as teacher competence,
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curriculum relevance, and school facilities, which are the main determinants in building
community perceptions of an educational institution.

The quality of education has a positive and significant effect on the selection decision.
This means that parents' perception of the quality of education offered by the school has a
strong direct influence on their decision to choose the school for their children. The better
the quality of education, such as teacher competence, curriculum relevance, learning
methods, student learning outcomes, and facilities and infrastructure, the more likely parents
are to choose the school. The results of this study are in line with previous research conducted
by Rosha et al. (2017). The study shows that the quality of teaching and teachers has a
significant influence on parents' decisions in choosing schools. This emphasizes the
importance of aspects of teacher competence, curriculum relevance, and learning methods in
attracting parents to choose an educational institution.

Tuition fees have a positive and significant effect on school image. This means that
parents' perceptions of the tuition fees applied by the school have a strong direct relationship
with the school's image. Education costs such as tuition fees, fees, transportation costs,
equipment costs and the ease of the payment process are considered in accordance with the
benefits obtained from the school. If parents feel that the tuition fees charged are following
the quality of services provided, it will increase the positive image of the school in their eyes.
The results of this study are in line with previous research, which states that tuition fees that
are perceived to be comparable to the quality of services have a significant impact on positive
public perceptions. Suhaylide (2012) states that tuition indicators include school fees,
equipment, payment procedures and perceived benefits. When parents perceive the benefits
of tuition fees, such as the quality of facilities, teachers, and the learning process, positive
perceptions of the institution increase.

Tuition fees have a positive and significant effect on the selection decision. This means
that parents' perceptions of education costs, such as tuition fees, fees, and school supplies,
have a strong direct relationship with their decision to choose the school. If parents feel that
the tuition fees charged are affordable, transparent, and proportional to the quality of
education services provided, the stronger and more stable the parents’ decision to send their

children to the school. The results of this study are consistent with previous research by
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Sudiantini et al. (2021), who found that tuition fees are an important factor influencing
parents' decisions to choose a school. This is also in line with Suhaylide's (2012) view, which
states that affordability, transparency of payment procedures, and perceived benefits are the
main indicators in evaluating education costs.

School image has a positive and significant effect on school image. This means that
parents' positive perception of the school image has a strong direct impact on their decision
to choose the school. School image reflects reputation, achievement, thus making the school
recognized and can shape the perception of the school in the community. With the good
quality of services and school image provided by the school, a bond of attachment between
parents and the school is formed. If there is already attachment and recognition from parents
about the school, for example, it is known for its quality curriculum, academic and non-
academic achievements, or emotional support and adequate facilities-then parents will be
more likely to choose the school for their children. The results of this study support previous
findings by Rosha et al. (2017), who found that school image, including reputation and
service quality, has a significant effect on parents' decisions to choose a primary school. This
study highlights that a good school image, supported by quality curriculum, achievement,
and professionalism of teaching staff, creates great trust for parents to choose the school.

The quality of education has a positive and significant effect on the selection decision
through school image. This means that school image plays a mediating role in the relationship
between education quality and parents' decision to choose a school. In other words, high
education quality, such as teacher competence, curriculum relevance, effective learning
methods and supporting facilities, not only directly influences parents' decisions but also
improves the school's image in the eyes of the community. A positive school image then
reinforces this influence, so that parents feel more confident and trusting in choosing a
school. This result is in line with previous research by Harni Soimah (2021), which found
that school image plays an important role as a mediator in the relationship between education
quality and selection decisions. This study confirms that aspects of education quality such as
teacher competence, relevant curriculum and adequate facilities not only influence parents'
decisions directly but also strengthen the positive image of the school, which ultimately

increases parents' confidence in choosing a school.
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Tuition fees have a positive and significant effect on selection decisions through school
image. This means that parents' perceptions of tuition fees not only directly influence their
decision to choose a school but also contribute to the formation of the school's image, which
in turn reinforces the decision. When parents feel that the tuition fees charged, such as tuition
fees, fees or equipment fees, are in line with the quality of services provided by the school,
this enhances the positive image of the school in their eyes. A good image of the school then
strengthens parents' confidence to choose the school. The results of this study, in accordance
with research by Rosha et al. (2017), who found that school fees and school image are
significant factors in influencing parents' decision to choose a school. The study explains that
the perception of reasonable costs and comparable to the educational services provided
strengthens the positive image of the school, which then influences parents' decisions.

Based on the results of the R-Square test which shows that the Quality of Education,
Cost of Education is able to explain the variability of School Selection Decisions by 89.4%,
it can be concluded that these two factors have a very strong influence in shaping parents'
decisions in choosing schools for their children. This finding is in line with research
conducted by Rosha et al. (2017), who found that teaching quality and school image are
significant factors in parents' decision to choose a school. In addition, research by Perkasa et
al. (2020) also revealed that education quality, tuition fees, and brand image significantly
influence students' interest in choosing an educational institution.

In the context of basic education, the quality of education includes the effectiveness of
teaching methods, student engagement in the learning process and the suitability of the
curriculum for future needs. According to Riyuzen Praja Tuala et al. (2019), a quality school
is one that not only delivers good academic results but also builds students' character and
skills. This suggests that a high quality of education will contribute to a good image of the
school, which in turn increases parents' confidence in choosing the school.

Tuition fees are also an important factor in decision-making, as evidenced in a study
by Safina (2024), who found that tuition fees have a significant influence on parents'
satisfaction with educational institutions. In this case, affordability of school fees as well as

flexibility in payment methods are crucial aspects that influence parents' perceptions of
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schools. When parents feel that the cost they spend is proportional to the services and quality
of education provided, they tend to be more confident in choosing the school.

School image, as a mediating variable, strengthens the relationship between quality and
cost of education on school choice decisions. According to Prasetyo (2018), school image
can be measured through reputation, accreditation, teaching staff, and the quality of services
provided. A good image will increase the attractiveness of the school for prospective students
and parents, as found in a study by Natalia et al. (2024), where school image, service quality,
and school culture have a positive effect on parental satisfaction.

Overall, the results of this study confirm that education quality and tuition fees directly
influence school choice decisions, as well as indirectly through school image. Therefore,
schools need to ensure that high education standards are maintained, tuition fees remain
competitive, and school image continues to be built through achievements, reputation, and

good service to increase attractiveness for prospective students and parents.

CONCLUSION

This study found that education quality has a positive and significant influence on
school image. The better the quality of education perceived by parents, the higher the school
image in their eyes. Factors such as teacher competence, relevant curriculum, effective
learning methods and adequate facilities are the main determinants in building a positive
school image. In addition, the quality of education also has a significant influence on school
selection decisions. The higher the quality of education offered, the more likely parents are
to choose the school for their children. Thus, the quality of education is a key factor that
determines the attractiveness of schools in the eyes of the community.

Tuition fees also have a positive effect on school image and school selection decisions.
Parents tend to have a positive perception if the fees charged are in line with the quality of
education provided. Transparency in tuition fees and the appropriateness between fees and
services received can improve the school's image. This also has a direct impact on parents'
decision to choose a school. When tuition fees are perceived as affordable, transparent and
in line with the quality of services provided, parents are more likely to choose the school for

their children.
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School image itself plays a significant role in school selection decisions. Positive
perceptions of a school's reputation, achievements and service quality strengthen parents'
confidence to send their children to that school. Furthermore, school image proved to be a
mediator in the relationship between education quality and tuition fees and school selection
decisions. This suggests that school image is not only an outcome of education quality and
cost, but also plays an important role in amplifying the impact of these factors on parents'
decisions.

Based on the findings of this study, there are several implications that can be drawn to
enhance the attractiveness of schools. First, schools need to continuously develop teachers'
competencies and align the curriculum with students' needs and the evolving times. This will
strengthen the quality of education, which directly impacts the school's image and the
decision-making process of parents when choosing a school. Additionally, investing in
educational facilities such as laboratories, modern classrooms, and learning technologies is
also an important step to support effective teaching methods and improve the school's appeal.
Transparency and alignment of education costs with the services provided should be a
primary focus. Parents tend to have more trust in schools that are open about managing costs
and provide services that match the fees they charge. This trust can strengthen the school's
image and increase the number of student registrations. Furthermore, enhancing both
academic and non-academic achievements of the school is also a crucial factor in building
reputation and attracting more prospective students. Branding and communication strategies
should also be strengthened through various media, including social media and the school's
official website. Schools that actively build a positive image through effective
communication with the community will find it easier to attract parents' interest.
Furthermore, schools need to optimize the role of their image as a factor that can strengthen
parents' decisions in choosing a school.

A holistic approach in decision-making is key to improving the attractiveness of
schools. Schools must consider the interaction between education quality, education costs,
and the school's image to create a strong synergy in attracting and retaining students. By
understanding and effectively managing these three factors, schools can build a strong

reputation and continue to grow in an increasingly competitive educational environment.
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