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Abstract 

 

This study aims to analyze the effect of entrepreneurship on the economic independence of 

students at the Raden Intan State Islamic University of Lampung, with Internal Locus of 

Control as a moderating variable. A quantitative approach was used, employing Partial Least 

Squares Structural Equation Modeling (PLS-SEM). Data were collected through an online 

questionnaire completed by 96 respondents who were entrepreneurs at the State Islamic 

University Raden Intan Lampung. Based on the background of this article, the method used 

in this study was a descriptive method with a quantitative approach. The results showed that 

entrepreneurship had a positive and significant effect on economic independence. 

Meanwhile, the internal locus of control was not able to moderate the relationship between 

entrepreneurship and economic independence. These findings indicate that the higher the 

level of student involvement in entrepreneurial activities, the greater their financial 

independence. From an Islamic business perspective, entrepreneurship and internal locus of 

control are noble efforts to achieve economic independence. However, they must be 

complemented by Tawakkal (trust in God) to ensure sustainability, avoid arrogance, and 

reject resignation. This study recommends expanding the research object so that it is not 

limited to certain students, allowing the generalization of results to be tested in a wider area. 
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INTRODUCTION 

In times of increasingly fierce competition in the world of work, students are required 

to not only rely on formal job prospects but also be able to create economic opportunities 

independently. The reality on the ground shows that the open unemployment rate among 

college graduates is still quite high. This indicates a gap between the competencies of 

students with the needs of the world of work and business. Then, many college students still 

face economic difficulties and dependence on parents (Marsono et al., 2020). 

A survey among young people conducted by the Ministry of Cooperatives and SMEs 

in the country and Asia Pacific found that 70 percent more young people now do not want to 

be employees of either government or private employees, but they want to be businessmen 

(globalnews.id, 2023). A survey of 1,000 respondents with the Gen Z age category stated that 

as many as 64% of Gen Z have an interest in becoming entrepreneurs because being an 

entrepreneur offers the opportunity to earn a higher income than as a worker/employee (IDN 

Research Institute, 2021) 

Students, as a young generation full of creative ideas and innovative spirit, have great 

potential to become successful entrepreneurs. Through entrepreneurial activity, students can 

develop managerial skills, take advantage of market opportunities, and increase their 

financial independence. Entrepreneurship also provides opportunities for students to learn 

how to deal with risks and challenges, as well as take the initiative in developing their own 

businesses (Kewirausahaan, 2025). 

 Hisrich, Peters, and Shepherd in 2010 found that college students engaged in 

entrepreneurship tend to have higher economic independence. They are better able to create 

job opportunities for themselves and have flexibility in managing time and resources 

(Sukirman et al., 2020). 

Economic independence is one of the key indicators of a nation's successful 

development. Students, as part of the educated younger generation, have a strategic role in 

fostering economic growth through innovation and entrepreneurial activities. Economic 

independence of students is one of the important aspects in improving the quality of life. 

Economically independent students are considered better able to manage finances, make 

financial decisions, and reduce dependence on others. Therefore, concrete steps are needed 

to equip students with relevant and applicable entrepreneurship (Maimunah et al., 2025). 

One factor in forming economic independence is entrepreneurship, which can be a 

solution to overcome this problem. According to Ricard Cantillon in 1973 defines 

entrepreneurship is defined as the concept of the ability to create something new and different 

to generate added value, but by having the courage to face risk or uncertainty (Haryono & 

Zairina, 2022). Entrepreneurship not only offers opportunities to create jobs for oneself but 

also makes a significant contribution to economic independence and innovation (Sukirman 

et al., 2020).  

On the other hand, unemployment based on the level of university education is still 

very high in Lampung Province. This is one of the phenomena that makes many 

undergraduate graduates who change their career path become entrepreneurs. 

Table 1. 

Open Unemployment According To Education 

Education Level 2021 2022 2023 

SD 43.415 49.832 42.135 

SLTP 47.010 37.066 30.023 
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SLTA General 54.934 56.914 78.098 

SLTA Vocational 45.010 34.544 39.903 

DI/DII/DIII/AK 4.142 2.177 3.564 

University 16.121 18.432 13.519 

Total 210.632 207.965 207.242 

Source: BPS Lampung Province, 2023 

Based on Table 1 above, it can be seen that the high number of unemployed in 

Lampung Province is one of the dominant factors at the level of university/undergraduate 

education, namely in 2021 at 16,121, in 2022 at 18,432, and in 2023 at 13,519. The high rate 

of open unemployment among higher education graduates shows the gap between the 

availability of formal employment and the growing number of graduates. 

 Based on the research of Maimunah et al, which suggests that entrepreneurship has a 

significant influence on the economic independence of students (Maimunah et al., 2025). 

Then based on research asmini et al showed that the role of entrepreneurs in encouraging 

economic independence of Indonesia, among others, can increase the creativity and ability 

of the community in channeling ideas and creations, the dynamics of business activities have 

the potential to improve the economy and increase the sense of well-being, the creation of 

innovation, employment, encourage the development of productive (Asmini et al., 2024). 

Furthermore, research conducted by Shandy Marsono et al explained that the existence of 

entrepreneurial activities makes students more motivated to produce creative products as a 

first step to be able to be economically independent (Sandy et al., 2019). 

 One of the interesting phenomena to study as a variable of moderation is the Internal 

locus of control. Rotter explains that the Internal locus of control refers to the belief that 

success or failure in life is the result of personal actions and decisions, not solely due to 

external factors such as fate or the intervention of others (Rotter, 1966). Individuals with a 

high internal locus of control tend to have a sense of responsibility, discipline, and motivation 

to achieve goals. In the context of entrepreneurship, confidence in personal abilities largely 

determines the success of a business, especially in the face of risks, market uncertainty, and 

innovation demands (Gugnani, 2022).  

Individuals who have an independent business but are not accompanied by strong 

internal control may have difficulty maintaining the stability and sustainability of their 

business. Conversely, individuals who believe that their economic fate is in their own hands 

tend to be more resilient and independent in managing their businesses. This finding aligns 

with the research of Pradiningtyas and Lukiastuti, which suggests that locus of control has a 

positive impact on student financial management behavior (Prasetyo et al., 2023). Then the 

research of Murti et al states that locus of control has a positive and significant effect on 

financial management behavior. Furthermore, Nisa and Haryono's research explained that 

locus of control variables affect financial management behavior, that is, a person's self-

control of their finances can determine good or bad financial management behavior that can 

have an impact on a person's economic independence (Murti & Utami, 2021). 

The reason the author conducted this study because it assesses that this research is 

important as there are not many previous researchers who have examined the influence of 

entrepreneurship on the economic independence of students. This research can also provide 

input and contribution for educational institutions to the development of the curriculum and 

support the development of student entrepreneurship potential. 
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The main purpose of this study was to examine and analyze in depth the influence of 

entrepreneurship on the economic independence of students, especially on students of the 

state Islamic University of Raden Intan Lampung. Furthermore, this study aims to investigate 

the role of internal Locus of Control as a moderating variable in the relationship, to 

understand how individuals' beliefs in their ability to control life outcomes can strengthen or 

weaken the impact of entrepreneurship on economic independence. In addition, the study 

also seeks to provide a new perspective and understanding of this phenomenon in the context 

of Islamic business, ensuring that the observed entrepreneurial practices and outcomes are 

aligned with Sharia principles. 

 

REVIEW OF LITERATURE 

Schumpeter's Theory (Joseph Alois Schumpeter 1883-1950) 

This theory was developed by Joseph Alois Schumpeter (1883-1950). According to 

Schumpeter, the main keys to economic development are innovation and entrepreneurship. 

Economic progress of a society can only be realized through innovation by entrepreneurs. 

Besides being able to increase profits and raise people's living standards, entrepreneurship is 

also able to open up opportunities in creating additional jobs to absorb the growing labor 

force every year (Priyono & Ismail, 2012). Therefore, the author uses Schumpeter's theory 

because the entrepreneurial spirit of the community will allow an increasing number of 

businesses that will encourage entrepreneurial interest, so that the growth of economic 

independence, especially among students. 

Theory of Planned Behavior  

This study is based on the theory of planned behavior (TPB) expressed by Icek Ajzen 

(1991). The theory is a development of the theory of reasoned action (TRA). Theory of 

Planned Behavior (TPB) is a psychological framework that explains human behavior based 

on intention, which is influenced by three main factors: attitude to behavior, subjective norms 

(social pressure), and perceived control of behavior (self-efficacy) (Widyastuti Laurensia et 

al., 2017) 

Entrepreneurship 

Some experts give their own definition of entrepreneurship, such as Peter Drucker, 

who defines entrepreneurship as the process of creating something different and valuable by 

exploiting existing opportunities, regardless of the resources you currently have. Robert D. 

Hisrich (1985) defines entrepreneurship as the process of translating ideas into action by 

creating opportunities in the face of risk and uncertainty (Mu’ah, 2016)  

In addition, William Bygrave and Andrew Zacharakis stated that entrepreneurship is 

the new creation of any form that generates value. Furthermore, Thomas W Zimmerer also 

defines entrepreneurship as the application of innovativeness and creativity for problem-

solving and utilizing the various opportunities that others face every day (Zarefar et al., 

2021). Entrepreneurship has several indicators, namely innovation, courage to face risks, and 

ambition to find opportunities (Pratama, 2022) 

Internal Locus of Control 

Internal Locus of Control was first introduced by Julian B. Rotter in 1966, who 

defined internal locus of control as an individual's belief that they have control over the events 

in their lives through personal efforts, decisions, and actions, rather than due to external 

factors such as luck or the interference of others (Rotter, 1966). According to Azzahra and 

Yohana, internal locus of control refers to the degree to which a person believes that they can 
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control the outcome of their own actions. Individuals with an internal locus of control tend 

to have the belief that success or failure is determined by personal effort and responsibility, 

rather than by fate (Azzahra, Yohana, 2025). Internal locus of control has several indicators, 

namely solving personal problems, believing in one's own abilities, and self-control (Sari, 

2021) 

Economic Independence 

Economic independence consists of two words that must first be at least partially 

understood. That is the word independence, and the word economy. The first word is 

“independence,” can be interpreted as an ability to think, feel, and do things on their own 

(Sujarot, 2024). The term independence can also be defined as the state of an individual who 

can stand up for himself and not depend on others. In language, independence comes from 

"self", and it means inseparable from the turn of events or the development of a person. The 

nature of the self is the embodiment of character, which is the middle point that can organize 

and regulate all parts of the character (Rizqy Aiddha Yuniawati, 2021). Economics, 

according to Abraham Maslow (1954), is a scientific field that can solve the problems of 

human life through the mobilization of all available economic resources based on theories 

and principles in an economic system that is considered efficient and effective. Economic 

understanding, according to Robbin (1932), is a study of human behavior as a relationship 

between the objectives faced with the availability of resources to achieve its goals (Tindangen 

et al., 2020) 

Economic independence, according to Gutter & Copur (2011), is the ability of 

individuals to meet the needs of life without excessive dependence on other parties. 

Meanwhile, Shim (2010), in (Aminin, 2025), calls financial independence the ability to 

manage expenses, save, plan for the future, and avoid consumptive debt. Indicators of 

economic independence include the existence of a business that is managed, has its own 

economic strength, and confidence in conducting economic activities not only based on 

donations or assistance from external parties (Abdullah et al., 2023) 

 

RESEARCH METHOD 

Based on the background of this article, the method used in this study is a descriptive 

method with a quantitative approach. The descriptive method with a quantitative approach is 

appropriate for this study because it allows measuring the causal relationship between 

entrepreneurship, economic independence, and internal locus of control in students of Raden 

Intan State Islamic University of Lampung statistically, as well as analyzing the extent to 

which Islamic Business perspectives affect these perceptions, thus providing an objective 

and measurable picture. 

Descriptive methods are used to provide a systematic, factual, and accurate picture of 

the facts and characteristics of the population or object under study. The quantitative 

approach was chosen because this study focuses on the collection and analysis of numerical 

data that can be measured statistically, thus allowing researchers to identify patterns and 

trends that occur among students of Raden Intan Lampun state Islamic University related to 

entrepreneurship, economic independence, and internal locus of control. This approach also 

supports the objectivity of the research and provides results that can be generalized more 

broadly. 

The population used in this study is the students who conduct entrepreneurial 

activities at the state Islamic University of Raden Intan Lampung, with an unknown number. 
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In this study, the sampling method is Purposive sampling according to Sugiyono (2020), in 

(Edi Setiawan (2023), that is, sampling techniques are based on certain considerations such 

as the nature or characteristics of the population. The number of samples taken in this study 

using the Formula Lameshow is due to the number of unknown populations. 

Based on the calculation, the number of samples to be used is as many as 96 

respondents. Using Google Forms to get data from consumers with questions based on a 5-

point Likert scale (1=strongly disagree, 5= strongly agree). In addition to primary data from 

questionnaires, this research also relies on literature studies as a secondary data source that 

supports the findings, such as books, data reports, journals, and scientific articles. The Model 

in this study was analyzed through two stages of testing, namely testing the outer model and 

the inner model. 

The method of data processing in this study uses Partial Least Squares (PLS). Partial 

Least Squares is a powerful method of analysis and is often referred to as soft modeling 

because it negates the assumptions of OLS (Ordinary Least Squares) regression, such as data 

must be normally distributed, multivariate, and the absence of multicollinearity problems 

between exogenous variables (Suhardi et al., 2019). In the first stage, the outer model is used 

to evaluate several aspects, namely convergent validity (with outer loading > 0.7 and AVE > 

0.5), construct reliability (with Composite Reliability and Cronbach's Alpha > 0.7), and 

discriminant validity assessed through HTMT < 0.9. After all indicators meet these criteria, 

the analysis proceeds to the inner model stage. This stage aims to measure the relationship 

between latent variables using the path coefficient (B) and evaluate the strength of the model 

through the value of R-Square (R2). The value of R2 is classified into three levels, namely 

low (0.19), medium (0.33), and high (0.67). The effect of mediation is considered significant 

if the value of p < 0.05. The entire analysis process was carried out using SmartPLS 4 

software (Hair et al., 2023). 

 

RESULTS AND DISCUSSION 

Characteristics of Respondents  

 Respondents in this study were students of entrepreneurs at the state Islamic 

University of Raden Intan Lampung, totaling 96 people, and were distributed questionnaires 

and questionnaires. From the questionnaire collected obtained a general description of the 

characteristics of respondents was obtained in Table 2 

Table 2 

Characteristics Of Respondents 

Description Categories Total Percentage 

Gender Men  63 people 34% 

Girls 33 people 66% 

Faculty Faculty Of Manners 0 people 0% 

Faculty Of Tarbiyah 

And Teacher 

Training 

24 people 24,7% 

Faculty Of Sharia 5 people 5,3% 

Faculty Of 

Ushuluddin And 

Religious Studies 

28 people 28,9% 
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Faculty Of Da'wah 

And 

Communication 

Sciences 

4 people 4,1% 

Faculty Of Islamic 

Economics And 

Business 

36 people 37,1% 

Source: Data Processed By The Author 

Table 2 shows the characteristics of respondents categorized by gender and the 

Faculty of Entrepreneurial Students at Raden Intan State Islamic University, Lampung. 

Based on the gender of respondents, with male gender as much as 34% and 66% of women. 

Based on the Faculty of students with the faculty of adab as much as 0%, Faculty of tarbiyah 

and teacher training as much as 24.7%, Faculty of Sharia as much as 5.3%, Faculty of 

ushuluddin and religious studies as much as 28.9%, Faculty of Da'wah and ilm 

communication as much as 4.1%, Akultas economics and Islamic Business senyak 37.1%. 

Test Outer Model 

Based on the initial outer model shown in the figure, here is the interpretation of the 

analysis of the measurement model using the Partial Least Squares Structural Equation 

Modeling (PLS-SEM) method: convergent validity is assessed based on the outer loading 

value or load factor of each indicator to the measured latent variable. Some important points 

are that indicators with outer loading values above 0.7 are considered to meet convergent 

validity criteria, indicating that the indicator is strong enough in measuring latent variables.  

From the figure, most indicators have an outer loading above 0.7, indicating that the latent 

variables "Entrepreneurship (X)", "Internal locus of control (Z)", and "economic 

independence (Y)" have a fairly good relationship with their respective indicators. However, 

there are some indicators with outer loading below 0.7, on X1.2 and Z1.2, so they need to be 

eliminated. 

Figure 1. 

Early Models of Research in SmartPLS 

 

Source: Data Processed By Researchers (2025) 
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After elimination of the X1.2 indicator with a low outer loading of 0.572, the final 

model showed improvements in validity and reliability. The reliability of the model can be 

measured using Composite Reliability (CR) and Cronbach's Alpha, with a minimum standard 

of 0.7. With an increase in the value of the outer loading, the reliability of the model most 

likely increases. The variables Entrepreneurship (X), Internal Locus of Control (Z), and 

economic independence (Y) are now more consistent in measuring each of the concepts they 

represent. 

Figure 2.  

Evaluation of Outer End Models in SmartPLS 

 
Source: processed Data (2025) 

 All indicators have an outer loading value above 0.7, which indicates that they are 

valid in measuring the variables they represent. 

Convergent Validity Test 

 Convergent validity was tested using the loading factor and Average Variance 

Extracted (AVE). The indicator is considered valid if it has a loading factor > 0.70 and AVE 

> 0.50. 

Table 3 

Recapitulation Of Loading Value Of Research Indicator 

Variable Entrepreneurship 

(X) 

Economic 

Independence 

(Y) 

Internal Locus 

Of Control 

(Z) 

Description 

X1.1 0.738   Valid 

X1.3 0.811   Valid 

X1.4 0.803   Valid 

X1.5 0.833   Valid 

X1.6 0.864   Valid 
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Y1.1  0.815  Valid 

Y1.2  0.721  Valid 

Y1.3  0.775  Valid 

Y1.4  0.788  Valid 

Y1.5  0.782  Valid 

Y1.6  0.759  Valid 

Z1.1   0.849 Valid 

Z1.2   0.874 Valid 

Z1.3   0.806 Valid 

Z1.4   0.715 Valid 

Z1.5   0.759 Valid 

Z1.6   0.711 Valid 

Source: processed Data (2025) 

Table 4 

Average Variance Extracted 

Variable Average Variance 

Extracted 

Description 

Entrepreneurship 0.658 Valid 

Economic Independence 0.599 Valid 

Intrnal locus of control 0.621 Valid 

Source: processed Data (2025) 

 The results showed that all indicators have a loading vector>0.70 and AVE >0.50, so 

that the validity of convergent validity in this study has been met. 

Descriptive Validity Test 

 Discriminant validity was tested using the Heterotrait-Monotrait Ratio (HTMT), with 

a tolerance limit < 0.90 

Table 5 

Heterotrait-Monotrait Rasio (HTMT) 

Variable Internal Locus of 

Control 

Independence  

Economy 

Entrepreneurship 

Internal Locus Of 

Control (Z) 

   

Economic 

Independence (Y) 

0.507   

Entrepreneurship 0.459 0.521  

Internal Locus Of 

Control (Z) x 

Entrepreneurship (X) 

0.250 0.097 0.290 

Source: Data Processed By Researchers (2025) 

The results show that the entire HTMT value is still within the recommended limits. 

Thus, the discriminant validity of the model has been met. 

Reliability Test 

A construct reliability test was conducted with reference to three measures, namely 

Cronbach's Alpha and Composite Reliability. A construct is said to be reliable if the three 

values exceed the number 0.70, as recommended by (Hair et al., 2023). This provision is used 

to ensure that the indicators in a construct have good internal consistency. 
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Table 6 

Composite reliability 

Variable Cronbach’s 

Alpha 

Composite 

Reliability 

Description 

Internal Locus of 

Control 

0.879 0.907 Reliable 

Economic 

Independence 

0.866 0.899 Reliable 

Entrepreneurship 0.599 0.887 Reliable 

 

Source: Data Processed Author (2025) 

Based on the table above, it can be seen that each variable has more than Cronbach's 

Alpha >0.70, so it can be concluded that all variables X, Y, and Z are reliable. 

Analysis of the Inner Model 

Hypothesis Testing (T Test) 

 Statistical t-tests are used to prove that independent variables affect dependent 

variables individually. It is said to be significant when the value of T is calculated salty- 

each independent variable with a statistical t >1.98 and p values < 0.05. 

Table 7 

T Test Results 

Hypothesis Influence Original 

Sample 

(O) 

Sample 

Mean 

(M) 

Standard 

Deviation 

(STDEV) 

T statistics  P Values 

H1 X→Y 0.372 0.384 0.084 4.431 0.000 

Source: Data Processed Author (2025) 

 From the above data, the results of the T-statistics are 4,431>1.98 and p-value 

0.000<0.05. This proves that entrepreneurship has a positive and significant effect on 

economic independence, so that H1 in this study is supported. 

Moderation Test 

 Based on the data processing that has been done, the results can answer the hypothesis 

in this study. The moderation effect test is used to test the main effect, the direct relationship 

between the independent variable (X) on the dependent variable (Y), where the relationship 

on the main effect must be significant. If it is significant, simultaneous testing can be done 

on the influence of the independent variable (2) moderation variable (Z), on the dependent 

variable (Y). 

 The moderation variable (Z) is said to be significant if the T-statistic value > 1.98 and 

the p-value < 0.05.  

Table 8 

Moderation Test Results 

Hypothesis Influence Original 

Sample 

(O) 

Sample 

Mean 

(M) 

Standard 

Deviation 

(STDEV) 

T 

Statistics 

P Values 

H2 ZхX→Y 0.092 0.085 0.091 1.008 0.157 

 Source: Data Processed Author (2025)   

The table above shows the results of the moderation test in this study using the 

SmartPLS 4 method. The hypothesis tested (H2) is related to the effect of the moderation 
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variable (Z) on the relationship between the independent variable (X) and the dependent 

variable (Y). The original sample value of 0.092 and the sample average of 0.085 indicate 

that the effect of moderation has a positive direction. The T-statistic value of 1.008 is smaller 

than 1.96. In addition, a p-value of 0.157, which is greater than 0.05, indicates that the 

moderation effect is not significant. So H2 in this study is not supported. 

Coefficient of Determination Test 

The coefficient of determination test (R2) is used to determine the change in the 

dependent variable (Y) caused by the independent variable (X). If R2 is greater, then the 

percentage change in the dependent variable (Y) caused by the independent variable (X) is 

greater. Conversely, if Rª is smaller, then the percentage change of the independent variable 

(X) is lower. The following table shows the coefficient of determination test results in this 

study: 

Table 9. 

Coefficient of Determination Results 

Variable R Square 

Economic Independence 0.322 

Source: processed data (2025) 

Coefficient of determination test results in the table above, it can be seen that the 

value of the coefficient of determination or R Square of consumer buying interest of 0.322. 

Such results indicate that entrepreneurship variables are able to provide an explanation of 

Economic independence of 32.2% while the rest can be explained by other variables outside 

this study. 

The Influence of Entrepreneurship on the Economic Independence of Students 

The results of this study showed that entrepreneurship has a significant effect on 

economic independence statistically, entrepreneurship proved to have a significant effect on 

economic independence. The P-value shows 0.000 < 0.05, and the T-statistic shows 4.431 > 

1.98.  On the whole construct shows that the latent factor is able to explain at least more than 

a quarter of the variance of each indicator.  

This finding is a very positive thing, because it shows that entrepreneurship 

contributes to increasing the economic independence of students. This is supported by 

findings in journals such as research by (Maimunah et al., 2025) in the Digital Business 

Insights Journal, which states that entrepreneurship directly and positively affects students ' 

economic independence by developing management and innovation abilities. Through 

entrepreneurship, students acquire practical skills in managing resources, generating their 

own income that reduces financial dependence on parents, as well as fostering an independent 

and job-creating mental attitude as emphasized by Ketaren and Wijayanto, 2021), so that they 

not only solve personal economic problems but also contribute to broader economic growth. 

Schumpeter's theory of entrepreneurship says that the main keys to economic 

development are innovation and entrepreneurship. Economic progress of a society can only 

be realized through innovation by entrepreneurs. Besides being able to increase profits and 

raise people's living standards, entrepreneurship is also able to open up opportunities in 

creating additional jobs to absorb the growing labor force every year(Priyono & Ismail, 

2012). 

A number of previous studies have shown that entrepreneurship, or the process of 

identifying, developing, and realizing a vision into a new business idea or opportunity with 

innovation and creativity, has a crucial role in increasing the economic independence of 
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students. Through entrepreneurship, students not only earn additional income but also 

develop managerial, communication, marketing, and creativity skills that are invaluable in 

their professional and personal lives (Mufidah, 2025) 

Based on this, this study confirms that entrepreneurship is considered important 

because it serves as a holistic development program that prepares students to face the 

professional world as a whole. In addition to the ability to generate income and manage 

finances independently, entrepreneurship intensively fosters crucial soft skills, such as 

creativity, innovation, leadership, problem-solving, and mental resilience in the face of risk 

of failure and uncertainty. 

The Role of Internal Locus of Control in Moderating the Relationship Between 

Entrepreneurship and Economic Independence 

Internal Locus of Control (ILOC) is thought to moderate the relationship between 

entrepreneurship and economic independence because individuals with a strong ILOC 

believe that the success of their lives depends largely on their own actions, decisions, and 

personal efforts. However, not all entrepreneurs believe that every result they get, whether 

success or failure, is purely the fruit of their hard work and decisions. Many other factors, 

such as fate, good timing, unexpected market conditions, or luck, play a significant role. This 

belief reflects a more balanced view (balanced locus of control), where they work persistently 

and proactively (internally), but remain humble and realistic by accepting that there are 

factors beyond their control (externally) that can affect the final line of economic 

independence. 

The Theory of Planned Behavior (Theory of Planned Behavior) states that a person's 

intention to perform a behavior is the main predictor of their actual behavior, and that 

intention is formed by three main components: attitude to behavior, subjective norms, and 

perceived behavioral control. This theory is one whose main focus is on planned behavior 

and is under the control of the will of the individual. However, we can analyze the 

components of TPB, especially related to the concept of Perceived Behavioral Control. TPB 

recognizes that behavior is not entirely under volitional control. When a person faces a 

situation that is irreversible or beyond their capabilities, their perception of control will be 

low. They feel they can't change the situation. 

The results of this study also showed that the Internal Locus of Control has not been 

able to moderate the relationship between entrepreneurship and economic independence. The 

value of T-satistik = 1.004, which is smaller than 1.96. In addition, the p-values of 0.157 are 

greater than 0.05. The insignificance of the ILoC as a moderator can also be due to the 

presence of other, more dominant or more specific factors that interact with entrepreneurship 

in achieving economic independence. Economic independence as a complex result is often 

so strongly influenced by external factors that it is difficult to control by purely internal 

beliefs, even for an entrepreneur. Factors such as access to capital, market conditions, 

government policy support, and social networks may have a greater and more measurable 

effect on interaction with entrepreneurial practices. 

Islamic Business Perspective on the Influence of Entrepreneurship on Economic 

Independence of Students with Internal Locus Of Control as a Variable Moderation 

In Islamic Business, Entrepreneurship is not only an economic activity, but also a part 

of worship (muamalah). Economic independence achieved through entrepreneurship is 

considered noble because it takes a person away from begging and gives them the ability to 

fulfill social obligations. The principle of self-reliance, hard work, and earning a lawful living 
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is highly emphasized in the Qur'an and is very relevant for students, especially in the context 

of starting their own business (entrepreneurship) while studying. Based on the word of Allah 

SWT in Surah al Mulk verse 15, namely : 

 

ٖۗ وَاِليَْهِ النُّشُوْرُ  زْقِه  ۝١٥ هوَُ الَّذِيْ جَعَلَ لكَُمُ الَْْرْضَ ذلَوُْلْا فَامْشُوْا فِيْ مَنَاكِبِهَا وَكُلوُْا مِنْ ر ِ  

 

 It means: “it is he who made the earth easy for you, so walk in all its corners and eat 

of his sustenance. And to him You shall return after resurrection.” 

 The meaning of this verse is to encourage humans to actively move and try to find 

sustenance from the Earth. Students are encouraged to be independent, not only to rely on 

parents or scholarships, but also to try halal. 

 Meanwhile, the Islamic view of the concept of Internal Locus of Control in general 

is positive and in line with the teachings of Ikhtiar (effort). 

 However, Islam perfected this psychological concept by adding a spiritual dimension 

called Tawakkal (reliance on Allah). The Internal locus of control is strongly supported in 

Islam because it is the foundation for individuals to strive, work hard, and innovate without 

waiting for fate alone. This is a rejection of blind resignation and the assertion that everyone 

is responsible for their actions. Based on the word of Allah in Surah Ar-Ra'd, verse 11 

 إِنَّ اللهَ لَْ يغُيَ ِرُ مَا بقِوَْمٍ حَتَّى يغَُي ِرُوا مَا بِأنَْفسُِهِمْ 

"Indeed, Allah does not change the condition of a people until they change what is in 

themselves.” 

This paragraph fundamentally supports the ILOC and affirms that initiatives for change (both 

success and failure) come from the actions and internal conditions of the individual or 

community. The belief that personal effort is the key to change is at the core of ILOC. 

In addition to the above surah, ILOC juuga is explained in QS. An-Najm verse 39 

نْسَانِ الَِّْ مَا سَعٰى    وَانَْ لَّيْسَ لِلِْْ

It means: “and that a man has nothing but what he has earned.” 

This verse confirms that every result obtained is a direct result of effort (sa'y). It motivates 

individuals to take full control of their work, studies, and business in accordance with the 

ILOC mentality. 

So it is implied that entrepreneurship in the Islamic business perspective is a noble 

endeavor to achieve economic independence. The concept of Internal Locus of Control 

(ILOC) is strongly supported in Islam (QS. Ar-Ra'd: 11) as a foundation for Endeavour. 

However, the ILOC must be perfected with Tawakkal (reliance on results to Allah) to ensure 

sustainability, avoid pride, and reject blind resignation. 

 

CONCLUSION 

Based on the results of data analysis using the PLS-SEM approach on 96 respondents 

who have their own business or have become an entrepreneur, it can be concluded that 

entrepreneurship has a positive and significant influence on economic independence. The 

higher the level of involvement of students in entrepreneurial activities, the greater financial 

independence they achieve. However, the key finding of this study is that the Internal Locus 

of Control (ILOC) has not been able to moderate the positive relationship between 

entrepreneurship and economic independence of students. Although in theory ILOC is 

expected to increase the effectiveness of entrepreneurship, the results show that students ' 



Indonesian Interdisciplinary Journal of Sharia Economics (IIJSE)                 Vol. 9. No. 1 (2026) 

e-ISSN:2621-606X              Page: 2285-2301 

The Influence of Entrepreneurship on Economic Independence….. 2298 

 

internal confidence in their own abilities is not a significant modifying factor for the impact 

of entrepreneurship on economic independence. 

This implies that, regardless of how firmly students believe that their fate is in their 

own hands, the real results of entrepreneurship on their economic independence may be more 

dominated by other factors that affect business performance, such as access to capital, 

networks, or external market conditions, rather than simply perceived behavioral control 

internally. This study also has some limitations that need to be considered in the development 

of subsequent studies. First, the object of research is limited to students of the state Islamic 

University of Raden Intan Lampung only, so that the generalization of the results to other 

regions is still limited. Second, this study used only three main variables without considering 

other variables. Therefore, it is recommended that future research expand the scope of the 

region and add other supporting variables in order to produce a more comprehensive 

understanding of the influence of entrepreneurship on the economic independence of students 

from an perspective of Islamic Business perspective. 
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