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Abstract 

 

Consumptive behavior among students has become an increasingly relevant issue with 

the rise of digital services and changes in the lifestyle of the younger generation. In 

this study, consumptive behavior is operationally defined as the tendency to consume 

excessively, impulsively, and not based on rational needs or different from functional 

consumption for academic or daily needs. Boarding house students who have to 

manage their finances independently, far from family supervision, and vulnerable to 

social influences make this condition even more relevant. Factors that influence 

consumptive behavior have been widely studied in previous research, but studies 

discussing the role of financial literacy, peers, and self-control in the context of 

boarding house students are still limited. Therefore, this study aims to analyze the 

influence of these three factors on the consumptive behavior of students. A quantitative 

method was used in this study by distributing questionnaires to boarding house 

students, and then the data was analyzed. This study shows that financial literacy has 

a significant negative effect, while peers and self-control have a significant positive 

effect on consumptive behavior. This study found that self-control dynamics correlate 

positively with consumptive behavior, indicating the existence of situational self-

control among boarding house students. The implications of this study emphasize the 

importance of financial knowledge integrated with community development and 

strengthening self-regulation to help students develop wiser consumptive behavior.  
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INTRODUCTION 

Economic development plays a central role in the dynamics of global life, making 

economic growth one of the important indicators of a country's success (Wulandari et al., 

2024). Economic growth accompanied by advances in digital technology not only has an 

impact on increasing the production and distribution of goods, but also significantly changes 

people's consumption patterns. The digitization of payment systems, the expansion of e-

commerce, and the penetration of social media have created a fast-paced, practical, and 

personal preference-based consumption ecosystem. This structural transformation has shifted 

consumption behavior from conventional patterns to more instantaneous patterns driven by 

ease of access. 

In Indonesia, online shopping centers continue to grow with various transaction 

models such as C2C and B2C becoming increasingly popular every year (Nurdianasari & 

Indriani, 2021). This development expands market access, thereby increasing the intensity of 

exposure to promotions, discounts, and algorithm-based marketing strategies designed to 

influence individual decisions. Thus, economic growth and digitalization do not directly 

create consumptive behavior, but rather shape a consumption environment that is more 

permissive of impulsive and desire-based purchases. At the micro level, students, as a 

productive age group with high digital literacy, are one of the segments most responsive to 

these changes. 

Students often purchase goods and use services not solely based on rational needs, 

but also due to impulses, curiosity, the pursuit of satisfaction, and social prestige (Aurelia, 

2024). This condition shows that consumptive behavior (CB) among students is a 

consequence of macroeconomic factors and the result of interactions between digital 

opportunity structures and individual psychosocial characteristics. In other words, the digital 

economic transformation creates external stimuli, while consumptive responses are 

determined by internal and social factors among students. 

An important factor believed to help reduce CB is financial literacy (FL), which refers 

to an individual’s ability to understand and manage their financial resources effectively (Sri 

Darmawati et al., 2023). Financial literacy can be understood as a comprehensive ability that 

involves knowledge, skills, attitudes, and beliefs in managing finances. According to the 

(OECD, 2016), financial literacy encompasses not only knowledge and skills in managing 

finances, but also confidence in using financial services. Individuals with a good level of 

literacy will be more careful in their spending and able to distinguish between needs and 

wants. Previous research results show differences. (Qurotaa’yun & Krisnawati, 2019) found 

that FL has a significant negative effect on CB, then (Tribuana, 2020) found a positive 

relationship, while (Kurnia & Hakim, 2021) found that there was no effect between FL and 

CB of students. This inconsistency indicates that there are other factors that contribute to the 

formation of CB among students. 

Another factor that influences consumer behavior is peers. Peers are groups of 

individuals of relatively similar age and social status who can influence a person's behavior 

through social interaction, emotional support, and adjustment (Fadilah et al., 2024). During 

adolescence and early adulthood, peer influence becomes stronger as individuals search for 

identity, often serving as a benchmark for assessing behavior and lifestyle. This social 

pressure can increase the tendency for consumer behavior, especially among college students 

who consistently strive to follow the consumption patterns of their peers. For students living 
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in boarding houses, peers can significantly influence consumer behavior, such as hanging out 

at cafes, going for walks, imitating fashion trends, and other consumption habits. Research 

(Kurnia & Hakim, 2021) shows that the impact of peers on CB is positive and significant. 

However, this influence is highly dependent on the level of conformity of each individual to 

their peer group, resulting in inconsistent results from previous research. 

Additionally, elements like self-control (SC) are crucial. One of a person's 

psychological traits that is crucial in day-to-day living is SC. It describes a person's capacity 

to control, lead, and steer their behavior in order to achieve favorable outcomes, notably 

when it comes to controlling consumption and making financial decisions (Kurnia & Hakim, 

2021). SC serves as an internal control system that keeps people from being readily swayed 

by transient and fleeting stimuli, allowing them to think about the long-term effects of their 

decisions. SC allows people to postpone satisfaction in order to reap bigger rewards later 

(Aurelia, 2024). Conversely, low self-control can cause individuals to be more easily 

influenced by emotions and environmental impulses. Although many studies have reported 

a negative relationship between SC and CB, several studies have produced inconsistent 

findings (Prihatini & Irianto, 2021), indicating the need for further empirical investigation. 

CB denotes an individual’s inclination to buy goods or services not out of necessity, 

but as a result of desires, emotional impulses, and social influences. According to 

(Murdiyanti et al., 2022), consumptive behavior involves purchasing goods without careful 

consideration and prioritizing wants over needs. The increasing availability of goods and 

services within a community further encourages individuals to engage in consumption, 

regardless of whether these purchases are essential (Tribuana, 2020). Consumptive behavior 

can be identified through impulsive buying, a tendency to prioritize desires over necessities, 

a hedonistic lifestyle, and wasteful consumption habits. 

Universitas PGRI Adi Buana Surabaya has a large student population from various 

provinces, indicating that many students live in dormitories, boarding houses, or rented 

accommodation. Surrounded by shopping centers, cafes, and commercial services, the 

campus environment has the potential to encourage student consumer behavior due to easy 

access to shopping activities. This is unfortunate, as students should have a better 

understanding of how to manage their finances effectively. 

Financial literacy, peer influence, and self-control are factors that are considered to 

be associated with consumptive behavior. Inconsistencies in the findings of previous studies 

regarding these factors indicate the presence of a research gap. Most prior studies have 

generally focused on college students as a homogeneous group, rather than specifically 

examining boarding house students who face greater economic, social, and academic 

challenges. Therefore, this study is important to investigate whether FL, peer influence , and 

SC affect CB of boarding house students at PGRI Adi Buana University Surabaya. 

Furthermore, this research is expected to contribute empirical evidence to the development 

of consumer behavior theory and offer practical insights for improving FL and SC among 

students in the digital era. 

 

REVIEW OF LITERATURE 

This study is based on Ajzen's (1991) Theory of Planned Behavior (TPB), which 

holds that behavioral intentions are the main factor influencing human behavior. Three major 

factors influence these intentions: perceived behavioral control (PBC), subjective norms 
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(SN), and attitudes toward the behavior (ATB). Within the scope of this research, these 

determinants are operationalized through the variables under investigation. FL represents 

students’ attitudes and cognitive understanding of responsible financial behavior. Peers 

corresponds to SN, reflecting social pressures and group expectations that shape consumption 

choices. Meanwhile, SC embodies PBC, referring to an individual’s capacity to regulate 

impulses and manage CB. Together, these dimensions interact to restrain consumptive 

tendencies among students. Therefore, TPB provides an appropriate and robust theoretical 

framework for explaining the CB of boarding house students, which emerges from the 

interplay of cognitive, social, and psychological factors. 

This study is based on the Theory of Planned Behavior developed by Ajzen (1991). 

This theory states that individual behavior is directly influenced by behavioral intention, 

which in turn is shaped by three main psychological constructs, namely attitude toward 

behavior (ATB), subjective norms (SN), and perceived behavioral control (PBC). In its 

original formulation, these three constructs are positioned as distinct but interacting 

psychological determinants in shaping intentions and actual behavior. In this study, TPB is 

not directly operationalized by measuring ATB, SN, and PBC as pure constructs, but is used 

as a conceptual framework to explain how cognitive, social, and psychological factors shape 

student consumption behavior. Therefore, financial literacy (FL), peers, and self-control (SC) 

are positioned as empirical variables that are theoretically related to, but not entirely identical 

to, the components of TPB. 

Financial literacy is not directly equated with attitudes (ATB), but rather understood 

as a source of behavioral beliefs that underlie individuals' evaluations of consumption. 

Within the TPB framework, attitudes are formed from beliefs about the consequences of a 

behavior. Individuals with better financial literacy tend to have a more rational understanding 

of the risks, benefits, and long-term consequences of spending, so financial literacy 

contributes indirectly to shaping attitudes toward consumptive behavior. 

Peers are also not reduced to simple subjective norms, but are understood as a social 

context that shapes normative beliefs. In TPB, subjective norms arise from individuals' 

perceptions of significant social expectations. Intensive interaction with peers, especially 

among dormitory students, has the potential to reinforce perceptions of consumption 

standards that are considered reasonable or prestigious. Thus, peer influence represents a 

social mechanism that influences subjective norms, not subjective norms themselves. 

Meanwhile, self-control is not entirely synonymous with perceived behavioral control 

(PBC). PBC in TPB refers to an individual's perception of the ease or difficulty of performing 

a behavior. Self-control more specifically describes the internal regulatory capacity to resist 

impulsive urges and delay gratification. However, conceptually, self-control can strengthen 

perceived behavioral control because individuals with good self-regulation tend to feel more 

capable of controlling their consumptive actions. Thus, self-control is positioned as a 

psychological factor that contributes to the control dimension in TPB. 

Based on this conceptual mapping, TPB is used as a macro theoretical framework that 

explains that the consumptive behavior of dormitory students is the result of an interaction 

between cognitive evaluation (influenced by financial literacy), social pressure (mediated by 

peers), and self-regulation capacity (related to self-control). This approach maintains 

conceptual alignment between theory and empirical variables without simplifying or 

equating TPB constructs directly, thereby strengthening the theoretical validity of this study. 
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The Influence of FL on the CB of Boarding House Students at PGRI Adi Buana 

University Surabaya 

A good level of literacy among students is expected to have an impact that can reduce 

CB. By utilizing financial literacy, students can manage their finances well (Ariwangsa & 

Gde Bagus Surya Jayanatha, 2023). FL allows CB to be more controlled. Research by 

(Qurotaa’yun & Krisnawati, 2019) found that FL had a significant negative effect on 

students’ CB, meaning that the higher the level of FL, the lower the tendency to consume. 

(Tribuana, 2020) found a positive relationship, while (Kurnia & Hakim, 2021) found no 

effect between FL and student CB. The differences in the findings of these research indicate 

an inconsistent, necessitating retesting in a different context, particularly among boarding 

students. 

H1: FL influences the CB of boarding house students at PGRI Adi Buana University 

Surabaya. 

The Influence of Peers on the CB of Boarding House Students at PGRI Adi Buana 

University Surabaya 

Peers are one of the factors that influence individuals to make decisions based solely 

on their surroundings. Peers play a crucial role in providing children with sources of 

information and comparisons outside the family environment (Krisdayanti, 2020). 

Conformity and competition within peer groups often drive students to engage in consumer 

behavior to gain acceptance within their community. Research by (Kadeni, 2018; Kurnia & 

Hakim, 2021) shows that peers have a positive and significant influence on students’ CB. 

Therefore, it is assumed that peers influence consumer behavior. 

H2: Peers influence the CB of boarding house students at PGRI Adi Buana University 

Surabaya. 

Influence SC on the CB of Boarding House Students at PGRI Adi Buana University 

Surabaya 

The emphasis on consumer behavior is not only on a good level of literacy, but also 

on the ability to control oneself from various influences that arise suddenly. This self-control 

is expected to prevent impulsive purchases that are not profitable. Several studies have found 

that SC has a major detrimental impact on CB, indicating that higher SC causes a decline in 

consumer behavior (Aurelia, 2024; Haryana R.D.T., 2020; Jain et al., 2023). High SC 

individuals typically handle their money more sensibly and make better financial decisions. 

Thus, SC is thought to have an influence on CB. 

H3: SC influence on the CB of boarding house students at PGRI Adi Buana University 

Surabaya 

The Influence of FL, Peers, and SC on the CB of Boarding House Students at PGRI Adi 

Buana University Surabaya 

Based on existing theories and prior studies, CB is shaped by a combination of 

internal and external factors. FL and SC function as internal determinants that influence how 

individuals manage and regulate their finances, whereas peers represent an external factor 

that can shape lifestyles and consumption patterns. Research by (Prihatini & Irianto, 2021) 

demonstrates that FL and SC jointly have a significant effect on CB. 

H4: FL, Peers, and SC influence on the CB of boarding house students at PGRI Adi Buana 

University Surabaya. 
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RESEARCH METHOD 

This study uses a quantitative approach with a cross-sectional survey design to 

analyze the relationship between financial literacy (FL) (X1), peers (X2), self-control (SC) 

(X3), and consumptive behavior (CB) of dormitory students (Y). This approach was chosen 

because the study aims to test hypotheses, measure the strength of the relationship between 

variables, and identify patterns of association based on numerical data that can be analyzed 

statistically, making it more appropriate than a qualitative approach that focuses on exploring 

subjective meanings. With this design, the research results provide an empirical description 

of the interrelationships and relative contributions of each variable to the tendency of 

consumptive behavior among dormitory students based on measurable and objective 

statistical analysis. 

This research was conducted on students at PGRI Adi Buana University, Surabaya. 

The study population consisted of boarding students. The sample was selected based on the 

type of student, using accidental sampling. The sample size was then calculated using the 

Ferdinand formula, resulting in a total of 75 respondents.  

This study relies on primary data, which were collected directly from respondents 

using a questionnaire as the data collection instrument. The questionnaire was structured 

using a Likert scale with five answer alternatives. 

This study employs descriptive statistical analysis and multiple linear regression as 

its data analysis techniques. Data collected through questionnaires are processed using SPSS 

software. Prior to the main analysis, the research instruments were evaluated through validity 

and reliability testing to ensure their appropriateness. Subsequently, classical assumption 

tests were performed, including normality, multicollinearity, heteroscedasticity, and 

autocorrelation tests. The regression model applied in this research is expressed as 𝑌 = 𝑎 +
𝑏1𝑋1 + 𝑏2𝑋2 + 𝑏3𝑋3 + 𝑒, while the degree to which the independent variables account for 

changes in the dependent variable is measured by coefficient of determination (𝑅2).  

 

RESULTS AND DISCUSSION 

The selected respondents were 75 boarding school students, which can be used for 

analysis. The majority of respondents were female, 21 years of productive age, from the 

Faculty of Economics and Business. This productive age group, with a higher educational 

background, is an important factor due to their higher financial literacy knowledge, which 

can influence the emphasis on consumer behavior among boarding students. 
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Validity Test 

 
Figure 1. Validity Test 

Source: Processed Data, 2025 

Based on Figure 1, all items in the research instrument meet the validity criteria. Each 

statement shows a correlation coefficient exceeding the r-table value and a significance level 

below 0.05. Thus, the instrument is deemed appropriate for further analysis, as evidenced by 

the results, which indicate that all 15 statements consistently represent the variables in the 

study. 

Reliability Test 

Table 1. Reliabilities Test 

Cronbarch’s Alpha N  

.858 15 

Source: Processed Data, 2025 

Based on Table 1, Cronbach's Alpha value is 0.858, which exceeds the minimum 

threshold of 0.70 generally used as an indicator of good reliability, indicating that the 

research instrument has a high level of internal consistency. Thus, all items in the 

questionnaire are declared reliable and suitable for use in the next stage of analysis. 
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Normality Test 

Table 2. Normality Test 

   Unstandardized Residual 

N   75 

Asymp. Sig. (2-tailed)c   .067 

Source: Processed Data, 2025 

Based on Table 2, the Asymp. Sig. (2-tailed) value is 0.067, which exceeds the 0.05 

threshold. This indicates that the data meet the normality assumption. 

Multicollinearity Test 

Table 3. Multicollinearity Test  
Coefficiensa 

 Model Unstandardized B 
Coefficients 

Std. Error 

Standardized 

Coefficients 

Beta 

t Sig. Tolerance 
Statistics 

VIF 

1 (Constant) 4665.466 1288.148  3.622 <.001   

 FL -.101 .124 -.119 -.816 .417 .423 2.366 

 Peers .494 .084 .632 5.879 <.001 .783 1.277 

 SC -.066 .110 -.081 -.604 .548 .504 1.983 

a. Dependent Variable: CB 

Source: Processed Data, 2025 

Table 3 indicates that all variables have VIF values less than 10 and tolerance values 

greater than 0.10. These results indicate that the regression model satisfies the 

multicollinearity assumption. 

Test Heteroskedastisity 

Scatterplot 

Figure 2. Test Heteroskedastisity (Scatterplot) 

 
Source: Processed Data, 2025 
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Figure 2 indicates the absence of a specific pattern, with data points distributed both 

above and below, or around, the zero line. This suggests that the regression model does not 

exhibit heteroscedasticity. 

Gleyser 

Table 4. Test Heteroskedastisity (Gleyser)  

Coefficientsa 

Model  
Unstandardized 

B 

Coefficients 

Std. Error 

Standardized 

Coefficients Beta 
t Sig. 

1 

(Constant) -633.909 651.843  -.972 .334 

FL .004 .042 .011 .095 .924 

Peers .036 .053 .099 .684 .496 

SC .110 .056 .309 1.978 .052 

a. Dependent Variable: ABS_RES 

Source: Processed Data, 2025 

As shown in Table 4, the significance values for FL, peers, and SC are all exceeds 

0.05, demonstrating that there are no signs of heteroscedasticity in the model. 

Autocorrelation Test 

Table 5. Autocorrelation Test 

Model Summaryb 

Model R 
R 

Square 

Adjusted R 

Square 

Std. Error of the 

Estimate 

Durbin-Watson 

(DW) 

1 .735a .540 .521 1757.98386 1.897 

a. Predictors: (Constant), SC, Peers, FL 

b. Dependent Variable: CB 

Source: Processed Data, 2025 

Based on table,  DW value of 1.879 and considering the critical limits of  DU and DL 

for n = 75 and k = 3, one could argue that the regression model does not experience 

autocorrelation symptoms which indicates that the residuals are independent and the classical 

assumptions of regression are met. 

T Test 

Table 6. t-test 

Coefficientsa 

Model  
Unstandardized 

B 

Coefficients 

Std. Error 

Standardized 

Coefficients Beta 
t Sig. 

1 

(Constant) 5179.941 1080.547  4.794 <.001 

FL -.513 .092 -.640 
-

5.563 
<.001 

Peers .616 .069 .787 8.899 <.001 

SC .185 .087 .226 2.125 .037 

a. Dependent Variable: CB 

Source: Processed Primary Data, SPSS Version 30, 2025 
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Based on Table 6, financial literacy (FL) has a significant effect on the consumptive 

behavior (CB) of dormitory students, as indicated by a p-value of 0.001 (< 0.05). Peers also 

show a significant effect on CB with a p-value of 0.001 (< 0.05). In addition, self-control 

(SC) also has a significant effect on CB among boarding school students, as indicated by a 

p-value of 0.037 (< 0.05). These findings indicate that the three independent variables 

statistically have a significant relationship with the consumptive behavior of boarding school 

students. 

F Test 

Table 7. F Test 

ANOVAa 

Model  
Sum of 

Squares 
df 

Mean 

Square 
F Sig. 

1 

Regression 261379327.40 3 87126442.465 28.192 <.001b 

Residual 222516522.01 72 3090507.250   

Total 483895849.41 75    

a. Dependent Variable: CB 

b. Predictors: (Constant), SC, Peers, FL 

Source: Processed Primary Data, SPSS Version 30, 2025 

Table 7 shows a significance value of 0.001 (< 0.05), indicating that FL, peer 

influence, and SC simultaneously affect CB. 

Multiple Linear Regression 

Y = 5179,941 – 0,513X1 + 0,616X2 + 0,185X3 + e 

The constant value obtained was 5179.941, indicating the value of consumptive 

behavior when all independent variables are 0. FL with a negative coefficient indicates that 

the higher the level of FL understanding, the lower the CB tends to be. Peers with a positive 

and significant coefficient indicate a real and strong influence on CB. This means that the 

greater the influence of peers, the higher the tendency for CB of boarding students. SC has a 

positive coefficient indicating that the higher SC than CB tends to increase. 

CoefficientDetermination (R2) 

Table 8. Test Coefficient Determination 

Model Summary 

Model R R Square Adjusted R Square Std. Error of the Estimate 

1 .735a .540 .521 1757.98386 

a. Predictors: (Constant), SC, Peers, FL 

Source: Processed Primary Data, SPSS Version 30, 2025 

Table 8 shows the Adjusted R Square value is 0.521, indicating that FL, peer 

influence, and SC collectively explain 52.1% of the variation in CB, with additional factors 

not included in this study accounting for the remaining 47.9%. 
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H1: FL Has a Significant Negative Influence on the CB of Boarding House Students at 

PGRI Adi Buana University Surabaya 

The t-test results generated through SPSS indicate that FL significantly influences the 

CB of boarding house students, as shown by a significance value of 0.001 (< 0.05). The 

regression coefficient of −0.513 reveals a negative relationship, suggesting that higher levels 

of financial management understanding are connected to a lower tendency toward impulsive 

purchasing. These results indicate that the FL (X1) provides a significant contribution in 

explaining variations in consumer behavior among boarding house students. 

According to TPB by Ajzen (1991), intention, which is formed by three main factors, 

namely ATB, SN, and PBC, is a determinant of individual behavior. FL can strengthen two 

components, namely ATB and PBC, which further reduces the intention of CB. 

This result is also in line with various recent studies demonstrate that FL plays a 

crucial role in developing healthy financial behavior and reducing consumer tendencies 

among boarding students. Research by Mayori dan Hidayat (2025), followed by Putri et al. 

(2025), shows that students with high FL are better to manage their expenses and make fewer 

impulsive purchases. Furthermore, research by Namirah et al. (2025), revealed that FL can 

influence how students respond to digital consumption trends such as the use of digital 

wallets and pay later, so individuals with high literacy tend to be more careful. 

H2: Peers Have a Significant Positive Influence on the CB of Boarding House Students 

at PGRI Adi Buana University Surabaya 

The SPSS results demonstrate that peer influence significantly and favorably affects 

the CB of boarding house students, with a significance value of 0.001 (< 0.05). In addition, 

the regression coefficient of 0.616 suggests that stronger peer influence is associated with a 

higher tendency for students to engage in impulsive purchasing. 

This finding is consistent with theTPB by Ajzen (1991) on the component of SN, 

which refers to each individual’s perception of social pressure or expectations from their 

surroundings. Students living in boarding houses within a certain social circle tend to view 

consumption behavior as normal. 

Moreover, the results support recent studies by Kusno dan Haq (2025), which found 

that social interaction and peer influence, both directly and indirectly, can increase the 

tendency for impulsive buying. A study by Qi (2025) also confirmed that college students 

often imitate their friends’ consumption decisions to maintain social relationships and group 

identity. 

H3: SC Influential Positive Significant Impact on the CB of Boarding House Students 

at PGRI Adi Buana University Surabaya 

The SPSS results demonstrate that SC has a statistically significant and favorable 

impact on the CB of boarding house students, as evidenced by a significance value of 0.035 

(< 0.05). The regression coefficient of 0.185 further suggests that higher levels of SC are 

associated with an increased tendency toward CB among students. 

SC is an internal factor related to an individual’s capacity to delay gratification, 

restrain impulsive behavior, and regulate behavior. In TPB, SC is closely related to the 

component of PBC, which reflects an individual’s perception of their ability to control the 

behaviors they intend to perform. However, in this study, perceived behavioral control does 



Indonesian Interdisciplinary Journal of Sharia Economics (IIJSE)                Vol. 9. No. 2 (2026) 

e-ISSN: 2621-606X        Page: 16488-16501 

 

The Influence of Financial Literacy, Peers, and Self-Control….. 16499 

 

not function to suppress behavior, but rather works in one direction due to access to digital 

services such as e-wallets, promotions, and pay later, which are the reasons for weak control 

in the context of consumption. Study by Namirah et al. (2025) confirms that the use of digital 

financial facilities can weaken the relationship between SC and CB. This then shows that 

there are unique behavioral dynamics that boarding students possess. 

H4: The Influence of FL, Peers, and SC on the CB of Boarding House Students at PGRI 

Adi Buana University Surabaya 

The SPSS F-test results indicate that FL, peer influence, and SC simultaneously exert 

a significant effect on the CB of boarding house students. This means that the three variables 

simultaneously explain changes in consumer behavior among boarding house students. 

Furthermore, the three variables explain 52.1% of the variation in consumer behavior among 

boarding house students, as indicated by the Adjusted R Square value of 0.521, whereas other 

factors outside the study account for 47.9%, such as lifestyle, digital consumption patterns, 

use of e-wallets and pay later, stress levels, as well as price and promotion factors. 

This finding is in line with TPB by Ajzen (1991), which explains that individual 

behavior is shaped by ATB, SN, and PBC. FL contributes to shaping the attitude of boarding 

house students in consumption. Peers become a source of social pressure that shapes SN, 

where boarding house students who live in small communities are very easily influenced by 

group norms, peer trends, and behavior in order to be considered similar in lifestyle. SC is 

part of PBC, where in this study the results show a positive coefficient direction, which 

indicates a new phenomenon in which students who feel they have high SC actually show 

higher CB. 

 

CONCLUSION 

Based on the analysis results, financial literacy, peers, and self-control were found to 

have a significant effect on the consumptive behavior of dormitory students. Financial 

literacy showed a negative coefficient, which means that the higher the level of understanding 

and financial management skills of students, the lower their tendency toward consumptive 

behavior. Conversely, peers have a positive and significant coefficient, indicating that the 

stronger the influence of the peer environment, the higher the tendency for consumptive 

behavior. Self-control also shows a significant positive coefficient, indicating that there is a 

dynamic of self-regulation that does not always suppress consumption but, in certain 

contexts, correlates with an increase in consumptive behavior. Overall, these findings 

confirm that the consumptive behavior of dormitory students is influenced by a combination 

of cognitive, social, and psychological factors. 

 

REFERENCES 

Alkusani, Sukaris, Baskoro, H., Suwardana, H., & Dewantoro, A. Q. (2022). The Effect of 

Self-Control and Ease of Transactions on Impulsive Buying Tendencies. IRJ: 

Innovation Research Journal, 3(2), 143–148. 

https://doi.org/10.30587/innovation.v3i2.4829 

Ariwangsa, I. G. N. O., & Gde Bagus Surya Jayanatha. (2023). Pengaruh Literasi Keuangan 

Dan Penggunaan Dompet Digital Terhadap Perilaku Konsumtif Mahasiswa Fakultas 



Indonesian Interdisciplinary Journal of Sharia Economics (IIJSE)                Vol. 9. No. 2 (2026) 

e-ISSN: 2621-606X        Page: 16488-16501 

 

The Influence of Financial Literacy, Peers, and Self-Control….. 16500 

 

Ekonomi Dan Bisnis Di Kota Denpasar. Jwm (Jurnal Wawasan Manajemen), 11(3), 

229–239. https://doi.org/10.20527/jwm.v11i3.254 

Aurelia, F. (2024). Pengaruh Literasi Keuangan dan Self Control terhadap Perilaku 

Konsumtif Mahasiswa Kos. Moneter - Jurnal Akuntansi Dan Keuangan, 11(1), 7–14. 

https://doi.org/10.31294/moneter.v11i1.17470 

Fadilah, N. N., Dianta, K., & Pratama, A. (2024). Pengaruh Literasi Keuangan, Kontrol Diri 

dan Lingkungan Teman Sebaya Terhadap Perilaku Konsumtif (Studi Pada Pengguna 

Aplikasi Shopee Generasi Millennial di DKI Jakarta). EKOMA : Jurnal Ekonomi, 

Manajemen, Akuntansi, 3(4), 686–696. https://journal-

nusantara.com/index.php/EKOMA/article/view/3325/2843 

Haryana R.D.T. (2020). PENGARUH LIFE STYLE, SELF CONTROL DAN FINANCIAL 

LITERACY TERHADAP PERILAKU KONSUMTIF MAHASISWA 

MELAKUKAN ONLINE SHOPPING Ratih Dewi Titisari Haryana. Equilibrium: 

Jurnal Ekonomi-Manajemen-Akuntansi, 16(1), 29–36. www.apjii.or.id 

Jain, A., Srivastava, D. S., & Shukla, A. (2023). Self-control and compulsive buying 

behavior: The mediating role of ill-being perception. Cogent Business and 

Management, 10(3). https://doi.org/10.1080/23311975.2023.2286673 

Kadeni, N. S. (2018). PENGARUH MEDIA SOSIAL DAN TEMAN SEBAYA 

TERHADAP PERILAKU KONSUMTIF MAHASISWA Kadeni 1) Ninik Srijani 2) 

STKIP PGRI Blitar 1) Universitas PGRI Madiun 2). Equilibrium, 6(1), 61–70. 

http://doi.org/10.25273/equilibrium.v6i1.2186 

Krisdayanti, M. (2020). Pengaruh literasi keuangan, inklusi keuangan, uang saku, teman 

sebaya, gaya hidup, dan kontrol diri terhadap minat menabung mahasiswa. Prisma 

(Platform Riset Mahasiswa Akuntansi), 01(2), 79–91. 

https://ojs.stiesa.ac.id/index.php/prisma 

Kurnia, & Hakim, L. (2021). Pengaruh Literasi Keuangan, Kontrol Diri Dan Lingkungan 

Teman Sebaya Terhadap Perilaku Lingkungan Teman Sebaya Terhadap Perilaku 

Konsumtif Mahasiswa. Jurnal Manajemen Dan Bisnis, 4(3), 19–29. 

Kusno, H. R., & Haq, A. S. (2025). Determinants of Impulsive Buying Among Students : 

Implications for Responsible Consumption and Sustainable Development. Journal of 

Psychology and Culture Behavior in SDGs, 1(3), 1–19. 

https://doi.org/10.63230/jopacbis.1.3.82 

Mayori, C., & Hidayat, A. M. (2025). Shaping financial futures : exploring the impact of 

financial literacy , inclusion , and behavior on financial planning in Telkom University 

’ s Generation Z. https://doi.org/10.20885/jsb.vol29.iss2.art6 

Murdiyanti, U., Basukiyatno, B., & Habibi, B. (2022). Pengaruh Literasi Keuangan, 

Pengendalian Diri, Kelompok Teman Sebaya dan Kondisi Sosial Ekonomi Orang Tua 

Terhadap Perilaku Konsumtif Peserta Didik. Cakrawala: Jurnal Pendidikan, 15(2), 

224–235. https://doi.org/10.24905/cakrawala.v15i2.290 

Namirah, R., Mohamad, A., & Yuliani. (2025). The Impact of Financial Literacy and 

Financial Behavior, Moderated by Risk Perception, On The Use of Digital Paylater 

Among Millenials and Generation Z. Eurasic: Economics & Bussines, 7(July), 3–13. 

https://doi.org/10.18551/econeurasia UDC 

Nurdianasari, R., & Indriani, F. (2021). Faculty of Economics and Business, Diponegoro 

University, Indonesia. Study of Perceived Online Convenience and Customer 



Indonesian Interdisciplinary Journal of Sharia Economics (IIJSE)                Vol. 9. No. 2 (2026) 

e-ISSN: 2621-606X        Page: 16488-16501 

 

The Influence of Financial Literacy, Peers, and Self-Control….. 16501 

 

Satisfaction Toward Behavioral Intention in Online Shopping, 2021(2), 399–409. 

Toffeedev.com (2020), 

OECD. (2016). Adult Financial Literacy Competencies CORE COMPETENCIES 

FRAMEWORK ON. Financial Literacy and Education Trust Fund, 1–100. 

Prihatini, D., & Irianto, A. (2021). Pengaruh Literasi Keuangan dan Pengendalian Diri 

terhadap Perilaku Konsumtif Mahasiswa. Jurnal Ecogen, 4(1), 24. 

https://doi.org/10.24036/jmpe.v4i1.11035 

Putri, M. D., Mappatompo, A., & Syah, F. (2025). Pengaruh Literasi Keuangan terhadap 

Perilaku Konsumtif. Jurnal Bisnis Mahasiswa, 5(5), 2302–2309. 

https://doi.org/10.60036/jbm.683 

Qi, Y. (2025). “ You Only Buy What You Love ”: Understanding Impulse Buying Among 

College Students Through Values , Emotion , and Digital Immersion. Journal of 

Theoretical and Applied Electronic Commerce Research, 20(271). 

https://doi.org/10.3390/jtaer20040271 

Qurotaa’yun, Z., & Krisnawati, A. (2019). Pengaruh Literasi Keuangan Terhadap Perilaku 

Konsumtif Generasi Milenial Di Kota Bandung. JAF- Journal of Accounting and 

Finance, 3(1), 46. https://doi.org/10.25124/jaf.v3i1.2167 

Sri Darmawati, L. E., Ruski, R., Jannah, R., & Jailani, A. (2023). The Effect of Financial 

Literacy and Self-Control on Students’ Consumptive Behavior. Muhasabatuna : Jurnal 

Akuntansi Syariah, 5(1), 013–020. https://doi.org/10.54471/muhasabatuna.v5i1.2344 

Tribuana, L. (2020). Pengaruh Literasi Keuangan, Pengendalian Diri dan Konformitas 

Hedonis terhadap Perilaku Konsumtif Mahasiswa. Prisma (Platform Riset Mahasiswa 

Akuntansi), 01, 145–155. https://ojs.stiesa.ac.id/index.php/prisma 

Wulandari, A., Cholidah, L. N., & Sulaeman, M. M. (2024). Pengaruh Literasi Keuangan 

Terhadap Perilaku Menabung Dengan Self Control Sebagai Variabel Mediasi Pada 

Pekerja Buruh Pabrik. Journal of Business Innovation and Accounting Research, 1(3), 

206–216. https://doi.org/10.56442/xbxekc34 

  


